








Segment 2. Profile

e Demographics:
- Predominantly ages 25-44
- Have at least a 4-year college degree
- Own a home, be Married, and have

children < 18
- Have a “professional” occupation, _ _ .
and HH income of $75-$100K » Risky Behaviors (Less risky than average):
: _ - Less likely to have driven within an hour
= Attitudes: of finishing 3 drinks in the last twelve
- Less likely than average to say: months
e “The penalties for drunk driving - Less likely to have ridden in a motor
are too harsh,” vehicle with someone who may have had
- “It is not a big deal to lose your too much; per drinking occasion
license for a few months if you - They average less than 1 drink per hour

get caught Drinking and Driving” _ _
e “| sometimes don’t realize when © 1OP Re_asqns and Rationales for:
I’ve had too much to drink” - Drinking: To complement a meal, It’s
- “It’s impossible to have good something | enjoy with family/friends, to

- : celebrate an event/holiday, | enjoy the
time when you are a designated taste, to help unwind/relax

driver” o
- Drinking more than usual: At
= Greatest Fears: parties/celebrations, in a social setting,
- Killing someone in an accident In a good mood
- Losing license - Drinking and driving: | felt I was OK to
_ Goin gto il drive, had driven home before/got home
gto] just fine

- Getting arrested

The Segmentation Company a division of Yankelovich © Yankelovich, Inc. 2008 30



Segment 2. Profile (Continued)

e Life Attitudes:
- Like all segments, segment members want to be viewed as “good people”
- Less likely than average to value risk taking and “living on the edge”
e Avoiding Drinking and Driving:
- More likely than average to have done the following in last 12 months to avoid DUI:
e Limit number of drinks
e Choose non-alcoholic drinks
e Plan ahead to stay overnight

e Contexts of Drinking:
- Most likely to drink:
e Locations: at a restaurant, night out, social/family gatherings, during a meal

e QOccasions: parties/celebrations, nights out, social/family gatherings, during a
meal

e Drinking Companions: small group/friends, spouse/partner
e Beverages: beer, wine or wine cooler

The Segmentation Company a division of Yankelovich © Yankelovich, Inc. 2008
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Segment 2. Findings and Implications

e Finding: The segment is two-thirds as likely as average to have driven within
an hour of having three or more drinks in the last 12 months - and DUIs at only

40% of the average rate.

e Finding: Assuming their self-reported behavior is accurate (not an “iron-clad
assumption”), they appear to have fairly good, but not perfect, control of
their drinking and associated driving.

-Implication: While this segment definitely takes some unwarranted risks, it
Is a much lower threat to DUI than other segments. From the standpoint of
targeting limiting resources to most reduce DUI, “spillover” from messaging
targeted to other segments might have to be adequate for this segment.

The Segmentation Company a division of Yankelovich © Yankelovich, Inc. 2008
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Segment 2. Findings and Implications

e Finding: Partly because they believe that their drinking and associated driving
Is under control, they are much less focused on consequences than other
segments, and much less likely to believe that they will kill someone in an
accident.

e Finding: This segment is more likely to believe that drunk driving laws should
be enforced.

-Implication: While the segment is, in fact, less likely to kill someone, this
assumption on their part puts segment members (and the general public) at
risk. Messaging aimed at this segment (but good “spill-over” to other
segments needs to stress the message of “it only needs to happen once.”
One effective technique for reaching this (and other segments) might be a
“cognitive dissonance” approach: an ad might show an individual who talks
about how bad drunk drivers are, and how important it is to enforce drunk
driving laws - then showing that same individual justifying driving because
“he’s only had a few ....”

e Finding: In addition to believing that drunk driving laws should be enforced,
this segment also is more likely to believe that individuals should, in general,
be accountable to those around them.

-Implication: These attitudes, plus the segments general interest in being a
“good citizen,” represent goods “levers” for reminding them of their
obligations.

The Segmentation Company a division of Yankelovich © Yankelovich, Inc. 2008
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Segment 5: Snapshot

They are:

The most likely to drink to get drunk -
especially when they are feeling bad

The most at risk -
eFor drinking a lot when they drink
eFor driving under the influence
eFor getting arrested

More likely to believe that they can “get
away with it”

More likely to admit that “I don’t always
know when I’ve had too much

18% 37%
Of At Risk Drivers Q Of DUI Incidents
.. but they also:

Worry about the consequences of DUI

Are a bit more willing to take precautions to
avoid driving after drinking - so they can
give themselves permission to “really get
plowed.”

The Segmentation Company a division of Yankelovich

“Let me drown my sorrows”

.

RISK INDEX

Risk of DUI Index

Risk of Arrest Index
Drinks/Occasion Index

© Yankelovich, Inc. 2008
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Segment 5. Profile

e Demographics:

- Lower middle socio-economics (lower
education, less likely to be employed full
time)

- Somewhat younger than average

- Unmarried

e Attitudes:
- More likely than average to say:

e “It is impossible to have a good time if
| have to be a designated driver”

e “| believe that onIK people who are
noticeably drunk should be stopped
from driving

e “The penalties for drunk driving are
too harsh”

- Less likely than average to say:

= “People who get arrested for drunk
driving rarely go to jail,”

e “| would not get upset if someone tried

to stop from driving after a few
drinks.”

e Greatest Fears (afraid of a wider range of
consequences than other segments):

- Killing someone in an accident

- Getting arrested, going to jail, and losing
license

- Getting fined/spending money on court
costs, having insurance go up

The Segmentation Company a division of Yankelovich

e Risk

 Top

" :
y Behaviors (Highest Risk Levels):

The segment self-reports averaging 6.1
drinks per drinking occasion

Over half have driven within 1 hour of
having 3 or more drinks within the last
12 months

Over half have ridden with a driver who
is under the influence

44% have been arrested for DUI

Reasons and Rationales for:

Drinking: to help me unwind/relax, |
enfo it with family/friends, to
celebrate an event, to get a buzz.
e Much more likely than average to
drink “to get drunk” (67%)

Drinking more than usual: when

stressed, trying to get drunk, at
parties/celebrations, recovering from a
tough day, sad or depressed

Drinking and driving: | felt | was OK to
drive, had driven home before/got home
just fine

© Yankelovich, Inc. 2008 =



Segment 5. Profile (Continued)

e Life Attitudes:

Like all segments, segment members want to be viewed as “good people”

More likely to say “I think it is OK to be a little reckless once in a while”, “I try to
have as much fun as a can and let the future take care of itself”, “People should be
able to do what they want, as long as no one gets hurt,” and “People who know me
often think | am tense”

e Avoiding Drinking and Driving:

More likely than average to have done the following in last 12 months to avoid DUI:
e Stay overnight
e Give their keys to someone
e Bring someone else to drive

e Contexts of Drinking (Most likely to drink):

Locations: at a bar/club, at a friend’s house, at home, at a restaurant

Occasions: parties/celebrations, nights out, social/family gatherings, at night to
unwind

Drinking Companions: small group/friends, spouse/partner, large group of friends
Beverages: beer, liquor, mixed drinks, wine or wine coolers

The Segmentation Company a division of Yankelovich © Yankelovich, Inc. 2008
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Segment 5. Findings and Implications

e Finding: This is the segment most at risk. Per capita, it has twice as many
DUI incidents as average for Drivers at Risk. Segment members drink heavily,
have false perceptions about their ability to drink and drive, and have
dangerous attitudes and beliefs.

e Finding: The heavy drinking of this segment is driven by negative emotion
and/or depression.

-Implication: It is hugely important to focus on reducing the risks
represented by this segment.

-Implication: Reaching and influencing this segment effectively will be a
challenge.

-Implication: Because of the high risk they represent, it is important to
enforce DUI laws aggressively around this segment to get them off the road.

-Implication: As a question of public policy, it may be well worth the social
investment to provide and mandate treatment both for their alcoholism
(and/or binge drinking) and for their likely depression. This would be both
(1) in their own interest and (2) in the interests of public safety.

-Implication: Since this segment is less likely to “help themselves,” some of
the accountability for their actions should be placed on the drinking
establishment.

The Segmentation Company a division of Yankelovich © Yankelovich, Inc. 2008
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Segment 5. Findings and Implications

e Finding: a high proportion of this segment have been arrested for DUI, and,
consequently, they are more likely to fear arrest.

e Finding: the segment is especially sensitive to the consequences to themselves
of getting arrested.

-Implication: These fears represents a good (though, with this segment, not
always effective) lever to influence the segment. Messaging to the segment
should focus on these consequences (e.g., arrest, loss of license, fines,
Increased insurance rates, etc.

e Finding: the segment is somewhat more willing to consider strategies to avoid
driving after drinking.

-Implication: two of the strategies for Segment 3 also apply to Segment 5:
(1) make it socially acceptable to seek - and offer - help/intervention, and
(2) get bartenders to help (see recommendations for Segment 3).

-Implication: advertising and messaging should stress “planning ahead™ - “If
you’re going to tie one on, plan ahead - and get some help.”

The Segmentation Company a division of Yankelovich © Yankelovich, Inc. 2008
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Detailled Segment Profiles

ESSEREn. The Segmentatlon Company a division of Yankelovich © Yankelovich 2008 >

S S N R EEEEE e nE e



“Let me drown my sorrows”

Percent of At Risk Drivers: 18%

RISK INDEX

Seg m e nt 5 Risk of DUI Index

. Risk of Arrest Index
- (Discontented Blue Collars)

Drinks/Occasion Index

Thoughts/Adjectives/Descriptions:

» Appear somewhat depressed about their life

= Believe that driving under the influence is not so bad

= Feel that they can get away with driving after a few drinks

e Feel that drunk driving laws should not be so stringently enforced

« Worry about the consequences of getting stopped - particularly the consequences that effect them
personally (losing my license, getting arrested, jail, financial losses, insurance going up, someone
getting hurt, losing my job)

The Segmentation Company a division of Yankelovich © Yankelovich 2008



Overview
- Segment 5

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

e Most likely to have DUI’d in
last 12 months

 Likely to drink more when
stressed/unhappy

e Drinks highest number of
drinks per occasion

= More likely to drink to get
drunk/get a buzz

e Lower and lower middle
socio-economics
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Key
Characteristics

Demographics

Risky Behaviors

18%

Of At Risk Drivers '

e Are most likely to have driven under the influence in the past 12

months

= Are most likely to drink more when they are stressed or unhappy

= Are more likely to drink ““to get drunk”

» Are most likely to drink before going out (*‘to energize themselves™)
= Are most likely to drink more when pressured by their peers

= Are most unwilling to be a designated driver

e Lower levels of
education

e Less married

e Lower socio-
economics

= Younger

More likely to:
e Drink and drive
e Have been

stopped/arrested
for DUI

e Ridden with a
driver under the
influence

e Drink more per
occasion

The Segmentation Company a division of Yankelovich

» Does not have a 4-year degree (68% vs. 50% for Total)
High school education or less (20% vs. 11%)

Some college or 2-year degree (48% vs. 39%)

Not currently married (84% vs. 71%)

Unskilled labor (11% vs. 3%)

Not employed full time (41% vs. 33%)

Income under $25,000 (19% vs. 13%)

Unemployed and looking for work (7% vs. 4%)

18 to 20 years old (10% vs. 6%)

More likely to have:

= Driven within an hour of finishing 3 or more drinks in the last 12
months (56% vs. 38%)

* Been arrested for DWI (44% vs. 36%)

- Among those who had been stopped on suspicion of DUl (24%
vs. 19%)

» Ridden in a motor vehicle with a driver who might have had too

much to drink (54% vs. 42%)

On average, typically drinks:
e 6.1 drinks per occasion (vs. 4.5)
e For 4.2 hrs (vs. 3.9)

© Yankelovich 2008
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Context of Drinking

- Segment 5

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

* Most likely to have DUI’d in
last 12 months

e Likely to drink more when
stressed/unhappy

e Drinks highest number of
drinks per occasion

< More likely to drink to get
drunk/get a buzz

= Lower and lower middle
socio-economics
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Typical
Drinking
Occasions

Most Common
Drinking
Locations

Most Common
Drinking Peers

Most Common
Beverages

e Like all segments,
parties and nights out
are occasions most
commonly listed

e Segment lists almost
all types of occasions
more frequently than
average

* Drinks somewhat
more often at many
locations

* Drinks somewhat less
at restaurants

= More likely to drink
alone
* Somewhat more

likely to drink in
large groups

= More likely to drink
beer and liquor

e Less likely to drink
wine or wine coolers

The Segmentation Company a division of Yankelovich

18%

Of At Risk Drivers '

Top drinking occasions:

Parties or celebrations (95% vs. 88% for Total)
Having a night out (94% vs. 89%)
Social/family gatherings (83% vs. 80%)
Holidays (79% vs. 68%)

At night to unwind or relax (78% vs. 60%)
When staying in with friends (76% vs. 65%)

Additional occasions listed more often than average:

After hearing bad news (50% vs. 21%)
Before going out (56% vs. 31%)

After hearing good news (50% vs. 33%)
When | am by myself (34% vs. 20%)
Other occasions (30% vs. 18%)

When traveling (47% vs. 35%)

After a day at work (58% vs. 47%)
Watching TV (42% vs. 32%)

At a bar or club (93% vs. 89%)

At a friend's house (91% vs. 89%)

At home (91% vs. 89%)

At a restaurant (81% vs. 87%)

At entertainment events (i.e. concerts, plays) (69% vs. 62%)
At a family member's house (68% vs. 67%)

At sporting events (62% vs. 62%)

With a small group of friends (76% vs. 74%)

With my spouse, partner, or significant other (58% vs. 56%)
With a large group of friends or acquaintances (40% vs. 32%)
With other family members (27% vs. 28%)

No one, | drink alone (27% vs. 16%)

With my co-worker(s) or colleagues (26% vs. 22)

Occasions Per Week:

Beer (2.2 vs. 1.9)

Wine or wine coolers (1.0 vs. 1.2)

Liquor (Vodka, Scotch, Tequila etc.) (1.5 vs. 1.1)
Mixed drinks (1.4 vs. 1.2)

Other alcoholic beverages (0.6 vs. 0.4)

© Yankelovich 2008
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Reasons and Rationales
- Segment 5 |

Top reasons for drinking:

RISK INDEX = Top reason IS”“tO = To help me unwind/relax (91% vs. 79% for Total)
unwind/relax = | enjoy with family or friends in a social setting (88% vs. 84%
. 1197 y g
Risk of DUI Index  Much more likely to = = T° celebrate an event or holiday (85% vs. 75%)
o 0 0,
Risk of Arrest Index drink “to get To get a buzz (81% vs. 52%)
Drinks/Occasion Index Reasons for druntf or “togeta | wore likely to drink:
Drinki buzz « To get drunk (67% vs. 33%)
rinkKing - = To get a buzz (81% vs. 52%)
_ KEY FACTS ) Social re_asons and « To energize me before a social occasion (46% vs. 26%)
= Most likely to have DUI’d in celebrating _events = Other people invite me to join them (69% vs. 54%)
last 12 months are also major « It's part of my routine (32% vs. 18%)
- Likely to drink more when rationales for = To help me unwind/relax (91% vs. 79%)
stressed/unhappy drinking = Alcohol complements the activity (68% vs. 55%)
- Drinks highest number of * To make me sleepy/help me sleep (32% vs. 20%)
drinks per occasion Top circumstances:
= More likely to drink to get - ; * Stressed (99% vs. 34%)
Sl AT E) o2 'Iz/lhlilcnhar\?grraeg:alkt%ly . Xrying oo o ?rg i or 35%) ial settings (78% vs. 74%)
o ; ; c = At parties, celebrations, or other social settings (78% vs. 74%
L(())(\:A'Igre?:r(])?](!(r)nwcer e Ci rcumsta_nces drink more than = Recovering from a tough day (57% vs. 31%)
socto- 1cs Under Which usual for a wide = Sad or depressed (56% vs. 20%)
- : = In a social setting (55% vs. 51%)
You Mlght variety of re_asons « In a good mood (38% vs. 34%)
151 Drink More = Much more likely = Nervous (38% vs. 15%)

than average to Anxious (38% vs. 14%)
Than Usual drink more due to = Happy (32% vs. 27%)

. . = When | am feeling pressure from my peers (17% vs. 7%)
negative emotions = Trying to be romantic (17% vs. 9%)
33 * By yourself (16% vs. 7%)

9 Top rationalizations for drinking and driving:
Reasons/ . « | felt like | was okay to drive (80% vs. 74%)
0 ) ° Appea_rs more likely ' . | had driven home after drinking this amount before, and gotten
Rationales for to believe they can home just fine (46% vs. 40%)
i i drive Safe|y after = Could not stay overnight at the drinking location/Nowhere within
Dr!n!(lng and drinking walking distance | could spend the night (34% vs. 29%)
Drivi ng = | was expected to drive myself home (29% vs. 30%)
No one suggested | should not drive myself home (24% vs. 22%)
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Attitudes About Drinking and Driving

- Segment 5

e Less willing to be a

RISK INDEX designated driver

e Somewhat less

Risk of DUI Index -
willing to accept

Risk of Arrest Index Attitudes help/intervention
Drinks/Occasion Index About = Somewhat less
Drinki d worried and
KEY FACTS r!n_ Ing an judgmental about
= Most likely to have DUI’d in Driving drinking
last 12 months - Somewhat more

e Likely to drink more when likely to not always

stressed/unhappy

know when they’ve

e Drinks highest number of had too much

drinks per occasion
= More likely to drink to get
drunk/get a buzz

e Lower and lower middle - Somewhat more
soclo-economics Attitudes likely to believe that
About Drunk drunk drivers should
ivsi be dealt with less
151 Drivin
g harshly
33 e Wants somewhat
I 9 Attitudes less emphasis on
enforcing DUI laws
Avg. m About g
Penalties « Somewhat more
S35 &9 @5 g likely to believe that
232 g5 %L af drunk drivers can
S g 3 233 P o 2 . .
533 ®8g £ °F “get away with it”
282 g7 = <
N3 @

The Segmentation Company a division of Yankelovich

Of At Risk Drivers '

More Likely Than Average To Agree:

< It is impossible to have a good time when I'm going out if | have to
be the designated driver (-0.7 vs. -1.8 for Total)

» | typically don't worry about how much alcohol | am drinking (0.3
vs. -0.4)

= It is not easy to find a way home after drinking unless you drive
yourself (-1.0 vs. -1.6)

» | sometimes don't realize I've had too much to drink (-0.4 vs. -1.0)

* Most people don't really care if other people drink and drive as
long as they don't cause any accidents (-0.9 vs. -1.4)

Less Likely Than Average To Agree:

< | am willing to act as a designated driver for other people when
they go out drinking (1.7 vs. 2.2)

< | would not get upset if someone tried to stop me from driving
after | had had a few drinks (2.2 vs. 2.7)

< | would rather get a ride home than drive after | have had a few
drinks (2.5 vs. 2.9)

Agree Most Strongly:

= Drunk drivers are a threat to the personal safety of my family and
me (3.0 vs. 3.1)

» People look down on individuals who get caught driving drunk (2.6
vs. 2.4)

« Drunk driving is a major problem (2.4 vs. 2.4)

More Likely Than Average To Agree:

= | believe that only people who are noticeably drunk should be
stopped from driving (-0.6 vs. -1.2)

e The penalties for drunk driving are too harsh (-1 vs. -1.5)

* Too many people are arrested for drunk driving (-0.8 vs. -1.2)

More Likely Than Average To Agree:

« Law enforcement officers should worry less about drunk driving
and worry more about catching real criminals (-1.0 vs. -1.4)

Less Likely Than Average To Agree:

« People who get arrested for drunk driving rarely go to jail (-1.2
vs. -0.8)

« The courts are way too soft on people who drink and drive (-1.1
vs. -0.8)

» People who get arrested for drunk driving rarely have to pay a
fine (-3.0 vs. -2.7)

© Yankelovich 2008
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Perceptions and Fears

- Segment 5

RISK INDEX
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

e Most likely to have DUI’d in

last 12 months

e Likely to drink more when

stressed/unhappy

* Drinks highest number of

drinks per occasion

* More likely to drink to get

drunk/get a buzz

e Lower and lower middle

socio-economics
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Perceptions
About
Drinking and
Driving

Perceived
Reasons
Other Fear
Being Caught
for DUI

Respondent’s
Greatest
Concern
About Being
Arrested for
DUI

e Modestly more likely
to believe they can

drive safely after
drinking

e More likely to
believe that others
fear a larger number

of consequences

e Like other
segments, greatest

fear is Killing

someone else in an

accident

The Segmentation Company a division of Yankelovich

18%

Of At Risk Drivers '

Likelihood of being stopped by police after having too much to
becomes impaired: 40% (vs. 35% for Total)

Perceived number of drinks respondent can have before driving
becomes impaired: 3.9 (vs. 3.3)

Perceived number of hours after drinking 3-4 drinks respondents
can drive safely: 3.1 (vs. 3.6)

Perceived number of hours after drinking 3-4 drinks the average
person can drive safely: 3.4 (vs. 3.8)

Difference in perceived hours of respondent and the average
person: -0.3

Those who perceived minimum BAC within state of residence to
be 0.08: 81% (vs. 79%)

Losing their license (92% vs. 83%)

Getting arrested (90% vs. 79%)

Going to jail (89% vs. 83%)

Getting fined/spending money on court costs or a lawyer (81% vs.
69%)

Having their insurance go up (73% vs. 63%)

Killing someone else in an accident (73% vs. 56%)
Hurting someone else in an accident (67% vs. 51%)
Losing their job (64% vs. 54%)

Lawsuits from injured parties (58% vs. 46%)
Getting killed in an accident (57% vs. 41%)

Impact on their family (56% vs. 46%)

Getting hurt in an accident (54% vs. 39%)

Killing someone else in an accident (44% vs. 45%)
Hurting someone else in an accident (14% vs. 14%)
Going to jail (8% vs. 10%)

Losing my license (6% vs. 6%)

Impact on my family (6% vs. 5%)

Getting killed in an accident (6% vs. 4%)

Getting arrested (5% vs. 5%)

* Percent reporting 8-10 on a 0-10 point scale

© Yankelovich 2008
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Strategies to Avoid DUI

- Segment 5

RISK INDEX
Risk of DUI Index
Risk of Arrest Index Activities
Drinks/Occasion Index Done In Last
Twelve
KEY FACTS Months to
= Most likely to have DUI’d in .
last 12 months Avoid DU
e Likely to drink more when
stressed/unhappy
* Drinks highest number of
drinks per occasion
= More likely to drink to get
drunk/get a buzz
e Lower and lower middle
socio-economics ]
Alternatives
151 for Individuals
to Use to
Avoid DUI
33
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A 0 Top Things
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Large proportions
planned ahead at
least once in last
twelve months to
avoid DUI

More likely than
average to have
used others to help
avoid DUI

Top alternatives for
others involve help
from friends

More likely than
average to cite
“drinking coffee/
eating” as a usable
strategy

45% would choose
getting help/ride
from someone else
as thing they would
be most likely to do

The Segmentation Company a division of Yankelovich

18%

Of At Risk Drivers '

Limited the number of drinks you had, to avoid the potential of
driving under the influence (75% vs. 75% for Total)

Planned ahead to get a ride home with someone that would not
be drinking/arranged for a designated driver (69% vs. 64%)
Planned ahead to stay overnight at drinking location (68% vs. 57%)
Planned ahead for a place to stay overnight that was within
walking distance of the drinking location (54% vs. 48%)

Left early to keep yourself from drinking too much to drive home
safely (49% vs. 42%)

Gave your car keys to a designated driver, bartender, or someone
else (46% vs. 33%)

Refused offers from others to buy you drinks so you could still
drive home safely (41% vs. 41%)

Purposely brought someone with you that you knew would keep
you from drinking too much to drive safely (37% vs. 29%)

Chose to drink non-alcoholic beverages instead (36% vs. 42%)
Drank coffee and/or ate something to make yourself sober enough
to drive (36% vs. 30%)

Have a designated driver drive (89% vs. 84%)
Phone a friend to come pick you up (89% vs. 84%)
Get a ride home with someone not drinking (86% vs. 83%)

» Call a cab (85% vs. 85%)
* Hang out until you are sober enough to drive (76% vs. 62%)
= Spend the night at the place you are at (75% vs. 72%)

Call a safe ride program (66% vs. 60%)

Find a place within walking distance to stay for the night and
drive home the next day (66% vs. 58%)

Get a ride home with someone who has not had as much to drink
as you (53% vs. 43%)

Drink coffee/eat something to make yourself sober enough (34%
vs. 24%)

* Phone a friend to come pick you up (24% vs. 22%)
« Call a cab (13% vs. 18%)
= Spend the night at the place you are at and drive home the next

day (13% vs. 10%)

Hang out until you are sober enough to drive (13% vs. 11%)

Get a ride home with someone who has not had as much to drink
as you (11% vs. 8%)

Get a ride home with someone who had not been drinking at all
(10% vs. 15%)
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Life Attitudes

- Segment 5

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

» Most likely to have DUI’d in
last 12 months

e Likely to drink more when
stressed/unhappy

 Drinks highest number of
drinks per occasion

< More likely to drink to get
drunk/get a buzz

e Lower and lower middle
socio-economics

Avg.
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= Somewhat more
interested in taking
risks/living on the

Things That

Are Most _ edge
Important In » A little less focused
Life in “following the

rules”

e More likely to be
reckless

= Somewhat more
likely to have a
carefree or “devil
may care” attitude”

Life Attitudes

The Segmentation Company a division of Yankelovich

18%

Of At Risk Drivers '

= Being a good person (8.8 vs. 8.7 for Total)
= Being in control of your life (8.6 vs. 8.4)
= Keeping in touch with family and friends (8.4 vs. 8.2)
* Being well-educated (8.4 vs. 8.4)

= Feeling safe and secure (8.2 vs. 8.1)

= Being open to new ideas (8.1 vs. 8.1)

= Excelling at your job (8.1 vs. 8.2)

* Having a family (8 vs. 7.8)

* Working hard (7.9 vs. 7.8)

= Staying healthy (7.9 vs. 8.0)

= Traveling for pleasure (7.9 vs. 7.7)

= Staying out of a rut (7.5 vs. 7.2)

= Having an active social life (7.5 vs. 7.3)

= Feeling above average (7.2 vs. 7.2)

* Having a lot of money (6.8 vs. 6.7)

= Having lots of friends (6.2 vs. 6.3)

= Going to the theater, museums, other cultural events (6.0 vs. 6.4)
* Taking risks in life (6.0 vs. 5.7)

= Following the rules (5.8 vs. 6.2)

e Living on the edge (5.2 vs. 4.5)

= Being a trend setter (4.4 vs. 4.3)

More Likely Than Average To Agree:

= | think it is okay to be a little reckless once in a while (1.7 vs. 0.9)

| try to have as much fun as | can now and let the future take care
of itself (0.9 vs. 0.2)

| think people should be able to do whatever they want as long as
no one else is hurt by their actions (1.7 vs. 1.1)

People who know me think that | am often tense and that | need
to relax (0.1 vs. -0.4)

I've lived in the same area just about all my life (0.6 vs. 0.2)

= The only really meaningful measure of success is money (-1.4 vs. -
1.8)

Less Likely Than Average To Agree:

= | avoid those actions that could be detrimental to my health (0.4
vs. 0.9)

© Yankelovich 2008
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“Let’s Party”

Percent of At Risk Drivers: 19%

RISK INDEX 104

Seg ment 3 Risk of DUI Index

. . . Risk of Arrest Index
- (Inexperienced Social Drinkers)

Drinks/Occasion Index

Thoughts/Adjectives/Descriptions:

= Tend to be heavier social drinkers

= Are more likely to use designated driver and/or to stay at the place they are drinking
= Are strongly Influenced by their peers - and drinking buddies

» Are Somewhat less willing to be a designated driver - but willing to use one

» Believe that law enforcement should spend less time enforcing DUI

The Segmentation Company a division of Yankelovich © Yankelovich 2008



Overview e
- Segment 3

RISK INDEX 104 = Most likely to be interested in “getting drunk”
e Least worried about how much they are drinking

Risk of DUI Index . . . . .
= Most likely to drink more at parties, celebrations, and other social

Risk of Arrest Index settings
Drinks/Occasion Index Key » Most likely to drink with groups of friends (large and small)
Characteristics = Most likely to drink more due to positive emotions
KEY FACTS  Least likely to drink more due to negative emotions
y 2‘%""'3"'99""' drinkers (57% 21~ - Least likely to be married
= Most “interested in getting = Most “kely t? be 21-24 .
drunk” e Places least importance on ““following the rules™
= Most likely to drink with friends ) )
- Most likely to drink more due More likely: )
to positive emotions i = Single/never married (68% vs. 49% for Total)
= Single - 21-24 (57% vs. 41%)
Key e 21-24 = NOT a parent of someone under 18 (87% vs. 75%)
. * Student (22% vs. 13%)
Demographics = Student - Renter (59% vs. 47%)
e Renter = Have more adults in HH (averages 2.35 vs. 2.16)
5 15 3 * HH income under $25K (19% vs. 13%)
31 * HH income of $100-$125K (13% vs. 9%)
Avg. More likelv to: More likely to have:
. y '_ = Driven within an hour of finishing 3 or more drinks in the last 12
. = Drink and drive months (48% vs. 38%)
coo omn 6w o e Ride with a driver | © Ridden ina motor vehicle with a driver who might have had too
::),g = S § es =23 who is under the much to drink (59% vs. 42%)
= 8 < =4
oSms 8 o g = g_ .
23& ©o 8 35 . . influence Less Likely to have:
>0 @ o =1 :
= 2 § > 8 % RISky Behaviors « Drinks more per « Been arrested for drunk driving (21% vs. 36%)
2 g © occasion - Among those who had been stopped on suspicion of DUI (18%
vs. 19%)
Less likely to
- On average, typically drinks:
Have been * 5.3 drinks per occasion (vs. 4.5)
arrested for DUI e For 3.9 hrs (vs. 3.9)

The Segmentation Company a division of Yankelovich © Yankelovich 2008



Context of Drinking

- Segment 3

RISK INDEX
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

104

* Newly-legal drinkers (57% 21-

KEY FACTS

24)
* Most “interested in getting
drunk”

= Most likely to drink with friends
* Most likely to drink more due

to positive emotions

Avg.
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Typical
Drinking
Occasions

Most Common
Drinking
Locations

Most Common
Drinking Peers

Most Common
Beverages

 Like all segments,
top occasions are
parties and nights
out

= Social occasions and
holidays are also
common

e Two-thirds list “to
get drunk” as a
drinking occasion

e Most common
locations are in
social situations and
at home

e More likely to drink
with friends

e Less likely to drink
with spouse/partner

e More likely to drink
mixed drinks

e Less likely to drink
wine or wine
coolers

The Segmentation Company a division of Yankelovich

19% ‘
Of At Risk Drivers

Top drinking occasions:

= Having a night out (96% vs. 89% for Total)
= Parties or celebrations (95% vs. 88%)

= Social/family gatherings (81% vs. 80%)
Holidays (75% vs. 68%)

= When staying in with friends (73% vs. 65%)
* To get drunk (67% vs. 33%)

= Sporting events (66% vs. 56%)

Additional occasions listed more frequently than average:
= Before going out (45% vs. 31%)
= When traveling (42% vs. 35%)

* At a friend's house (97% vs. 89%)

« At a bar or club (94% vs. 89%)

= At home (90% vs. 89%)

= At a restaurant (89% vs. 87%)

= At a family member's house (66% vs. 67%)

= At entertainment events (i.e. concerts, plays) (66% vs. 62%)

= At sporting events (64% vs. 62%)

= Qutside of the home while doing leisure activities (i.e. fishing,
golfing) (52% vs. 49%)

= With a small group of friends (87% vs. 74%)

= With my spouse, partner, or significant other (48% vs. 56%)
= With a large group of friends or acquaintances (47% vs. 32%)
= With other family members (30% vs. 28%)

= With my co-worker(s) or colleagues (23% vs. 22%)

= No one, | drink alone (13% vs. 16%)

Occasions per Week:

e Beer (1.9 vs. 1.9)

= Wine or wine coolers (0.9 vs. 1.2)

= Liquor (Vodka, Scotch, Tequila etc.) (1.3 vs. 1.1)
= Mixed drinks (1.5 vs. 1.2)

= Other alcoholic beverages (0.6 vs. 0.4)

© Yankelovich 2008
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Reasons and Rationales

- Segment 3

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

* Newly-legal drinkers (57% 21-

24)
* Most “interested in getting
drunk”

= Most likely to drink with friends
* Most likely to drink more due

to positive emotions

Avg.
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Reasons for
Drinking

Circumstances
Under Which
You Might
Drink More
Than Usual

Reasons/
Rationales for
Drinking and
Driving

e Much more likely to
drink ““to get
drunk’ or “to get a
buzz”

e Social reasons,
events and
occasions are major
reasons for drinking

e Much more likely
than average to
drink more to
celebrate and when

happy

e Less likely to drink
more due to
negative emotions

= Top reasons relate
to believing they
can drive safely

= Social rationales

also play an above-
average role

The Segmentation Company a division of Yankelovich

19% ‘
Of At Risk Drivers

Top reasons for drinking:

= | enjoy with family/friends in social setting (91% vs. 84% for Total
= To celebrate an event or holiday (85% vs. 75%)

= To help me unwind/relax (82% vs. 79%)

* To get a buzz (80% vs. 52%)

More likely to drink:

= To get drunk (73% vs. 33%)

* To get a buzz (80% vs. 52%)

Because other people invite me to join them (69% vs. 54%)
To energize me before a social occasion (39% vs. 26%)

= Because alcohol complements the activity (68% vs. 55%)
Because it's appropriate for the occasion (65% vs. 54%)

« To celebrate an event or holiday (85% vs. 75%)

Top reasons for drinking more than usual:

= At parties, celebrations, or other social settings (92% vs. 74%)
= Trying to get drunk (85% vs. 38%)

= In a social setting (62% vs. 51%)

* In a good mood (47% vs. 34%)

= Happy (39% vs. 27%)

Less likely to drink more when:

« Stressed (0% vs. 34%)

= Anxious (5% vs. 14%)

* Nervous (7% vs. 15%)

= Recovering from a tough day (24% vs. 31%)
= Sad or depressed (14% vs. 20%)

Top rationales for drinking and driving:

= | felt like | was okay to drive (77% vs. 74%)

= | had driven home after drinking this amount before, and gotten

home just fine (41% vs. 40%)

| was expected to drive myself home (36% vs. 30%)

= Could not stay overnight at the drinking location/Nowhere within
walking distance | could spend the night (29% vs. 29%)

= No one suggested that | should not drive (23% vs. 22%)

The people | came with expected me to drive home (21% vs. 16%)

© Yankelovich 2008
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Of At Risk Drivers

Attitudes About Drinking and Driving @

- Segment 3

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

104

KEY FACTS

* Newly-legal drinkers (57% 21-

24)

= Most “interested in getting

drunk”

* Most likely to drink with friends
* Most likely to drink more due

to positive emotions
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Attitudes
About
Drinking and
Driving

Attitudes
About Drunk
Driving

Attitudes
About
Penalties

= Worries less than
average about how
much they drink

= Somewhat more
resistant to being a
designated driver

e Somewhat less likely
to believe that
drunk driving is a
problem

e Somewhat less likely
to believe that DUI
should be vigorously
enforced

* Mixed views about
penalties

The Segmentation Company a division of Yankelovich

More Likely Than Average To Agree:

= | typically don't worry about how much alcohol | am drinking (0.5
vs. -0.4 for Total)

= | sometimes don't realize that I've had too much to drink (-0.5 vs.
-1.0)

= [t is not easy to find a way home after drinking unless you drive
yourself (-1.2 vs. -1.6)

= It is impossible to have a good time when I'm going out if | have to
be the designated driver (-1.5 vs. -1.8)

= Most people don't really care if other people drink and drive as
long as they don't cause any accidents (-1.1 vs. -1.4)

= |f | acted as a designated driver too often, my friends would think
less of me (-3.2 vs. -3.5)

Less Likely Than Average To Agree:

= | am willing to act as a designated driver for other people when
they go out drinking (1.9 vs. 2.2)

More Likely Than Average To Agree:

= | believe that only people who are noticeably drunk should be
stopped from driving (-0.7 vs. -1.2)

= The vast majority of people who drink and drive will never get
pulled over (1.8 vs. 1.5)

Less Likely Than Average To Agree:

= Drunk driving is a major problem (2.0 vs. 2.4)

= Drunk drivers are a threat to the personal safety of my family and
me (2.8 vs. 3.1)

= People who drive drunk deserve what they get (1.7 vs. 2)

More Likely Than Average To Agree:

= Law enforcement officials and lawmakers spend too much time
and effort worrying about drunk driving (-1.1 vs. -1.7)

« Law enforcement officers should worry less about drunk driving
and worry more about catching real criminals (-0.9 vs. -1.4)

Less Likely Than Average To Agree:

= The courts are way too soft on people who drink and drive (-1.2
vs. -0.8)

© Yankelovich 2008
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Perceptions and Fears

- Segment 3

RISK INDEX 104
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

* Newly-legal drinkers (57% 21-
24)

= Most “interested in getting
drunk”

* Most likely to drink with friends

* Most likely to drink more due
to positive emotions
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Perceptions
About
Drinking and
Driving

Perceptions
of Reasons
Other Fear

Being Caught

for DUI

Respondent’s
Greatest Fear

About Being
Arrested for
DUI

e Respondents believe
they (and others)
can safely drive
sooner after 3-4
drinks

» Respondents believe
others are most
afraid of arrest, jail,
finds, and losing
licenses

e Like all segments,
this group is most
likely to most fear
killing someone in
an accident

The Segmentation Company a division of Yankelovich

19%
Of At Risk Drivers

4

Likelihood of being stopped by police after having too much to
becomes impaired: 31% (vs. 35% for Total)

Perceived number of drinks respondent can have before driving
becomes impaired: 3.7 (vs. 3.3)

Perceived number of hours after drinking 3-4 drinks respondents
can drive safely: 3.0 (vs. 3.6)

Perceived number of hours after drinking 3-4 drinks the average
person can drive safely: 3.4 (vs. 3.8)

Difference in perceived hours of respondent and the average
person: -0.4

Those who perceived minimum BAC within state of residence to
be 0.08: 85% (vs. 79%)

Losing their license (87% vs. 83%)

Going to jail (86% vs. 83%)

Getting arrested (85% vs. 79%)

Getting fined/spending money on court costs or a lawyer (76% vs.
69%)

Having their insurance go up (72% vs. 63%)

Killing someone else in an accident (61% vs. 56%)

Hurting someone else in an accident (55% vs. 51%)

Losing their job (54% vs. 54%)

Impact on their family (50% vs. 46%)

Killing someone else in an accident (40% vs. 45%)

Going to jail (12% vs. 10%)

Hurting someone else in an accident (9% vs. 14%)

Losing my license (7% vs. 6%)

Losing my job (7% vs. 5%)

Getting fined/spending money on court costs or a lawyer (6% vs.
3%)

Getting arrested (5% vs. 5%)

© Yankelovich 2008 £3



Strategies to Avoid DUI

- Segment 3

RISK INDEX 104
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

* Newly-legal drinkers (57% 21-
24)

= Most “interested in getting
drunk”

* Most likely to drink with friends

* Most likely to drink more due
to positive emotions
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Activities Done
in Last Twelve

Months to
Avoid DUI

Alternatives
for Individuals
to Use to
Avoid DUI

Thing
Respondent is
Most Likely to
Do to Avoid
DUI

e Limiting number of
drinks is most
common strategy

= Is more likely than
average to list
planning either a
ride home, or to
spend the night

= Believes that
calling a cab is the
top alternative to
DUI

e Various forms of
““getting a ride”
are the next best
alternatives

e Calling a cab and
phoning a friend
for a ride are most
likely choices

The Segmentation Company a division of Yankelovich

19% ‘
Of At Risk Drivers

Limited the number of drinks you had, to avoid the potential of
driving under the influence (80% vs. 75% for Total)

Planned ahead to get a ride home with someone that would not
be drinking/arranged for a designated driver (73% vs. 64%)
Planned ahead to stay overnight at the drinking location (67% vs.
57%)

Planned ahead for a place to stay overnight that was within
walking distance of the drinking location (52% vs. 48%)

Refused offers from others to buy you drinks so you could still
drive home safely (41% vs. 41%)

Left early to keep yourself from drinking too much to drive home
safely (41% vs. 42%)

Call a cab (92% vs. 85%)
Get a ride home with someone who had not been drinking at all
(89% vs. 83%)

= Have a designated driver drive (87% vs. 84%)

Phone a friend to come pick you up (87% vs. 84%)

Spend the night at the place you are at and drive home the next
day (77% vs. 72%)

Hang out until you are sober enough to drive (68% vs. 62%)

Call a safe ride program (62% vs. 60%)

Find a place within walking distance to stay for the night and
drive home the next day (57% vs. 58%)

Get a ride home with someone who has not had as much to drink
as you (51% vs. 43%)

Call a cab (22% vs. 18%)

Phone a friend to come pick you up (21% vs. 22%)

Hang out until you are sober enough to drive (14% vs. 11%)

Get a ride home with someone who had not been drinking at all
(13% vs. 15%)

Spend the night at the place you are at and drive home the next
day (11% vs. 10%)

© Yankelovich 2008
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Life Attitudes
- Segment 3

RISK INDEX
Risk of DUI Index

104

Risk of Arrest Index

Things That
Are Most

Drinks/Occasion Index

Important in
Life

KEY FACTS
Newly-legal drinkers (57% 21-
24)

Most “interested in getting
drunk”

Most likely to drink with friends
Most likely to drink more due
to positive emotions

5 15 3

-31
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e Like all segments,
interested in “being
a good person”

e Somewhat more
likely to value risk
taking, living on the
edge, and “not
following the rules”

e Career and social
life are most
important values

e More likely to take
an ““as long as no
one get’s hurt”
attitude

* Somewhat more
likely to be “a little
reckless™

e Cares somewhat less
about health and
family

The Segmentation Company a division of Yankelovich

19%
Of At Risk Drivers

4

Most Important Things In Life:

* Being a good person (8.5 vs. 8.7 for Total)
= Being well-educated (8.4 vs. 8.4)

= Being in control of your life (8.2 vs. 8.4)

= Excelling at your job (8.0 vs. 8.2)

= Being open to new ideas (7.9 vs. 8.1)

= Keeping in touch with family and friends (7.7 vs. 8.2)
= Feeling safe and secure (7.7 vs. 8.1)

« Staying healthy (7.6 vs. 8)

* Having lots of friends (6.3 vs. 6.3)

More Important Than Average:

= Taking risks in life (6.0 vs. 5.7)

= Living on the edge (5.0 vs. 4.5)

Less Important Than Average:

* Having a family (7.3 vs. 7.8)

= Following the rules (5.3 vs. 6.2)

= Staying out of a rut (6.8 vs. 7.2)

Strongest Attitudes:

= Advancing in my job or career is very important to me (2.5 vs.
2.3)

= | try to have an active social life (2.0 vs. 1.9)

= People come to me for advice when they need to make a decision
(2.0vs. 2.2)

= | think people should be able to do whatever they want as long as
no one else is hurt by their actions (1.9 vs. 1.1)

* When it comes to leisure activities, | like to try-out new things
(1.8 vs. 2)

= There is so much being written about health these days that it is
difficult to know which sources to believe (1.7 vs. 1.6)

More Likely Than Average:

= | believe that the only person people have to be accountable to is
themselves (0.6 vs. -0.1)

= | think it is okay to be a little reckless once in a while (1.6 vs. 0.9)

Less Likely Than Average:

= | avoid those actions that could be detrimental to my health (0.4
vs. 0.9)

= | wish that | had more time in my life to spend with my family
(1.4 vs. 1.9)

© Yankelovich 2008
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“I ve my life and don’t
worry too much about the
consequences

Percent of At Risk Drivers: 20%

Se g ment 4 RISK INDEX 107

Risk of DUI Index 74

- (Middle Class Risk Takers) wiscof rrest index [N

Drinks/Occasion Index | 100

Thoughts/Adjectives/Descriptions:

= Believe that as long as no one gets hurt, driving after a few drinks is OK

» Feel that people generally know when they’ve had too much

» Believe that even if they’re pulled over, people aren’t all that likely to be badly penalized

The Segmentation Company a division of Yankelovich © Yankelovich 2008



Overview

- Segment 4

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

107

100

KEY FACTS

e Less fearful of penalties for DU
* Most likely to have DUI’d in last

12 months
» Least open to designated
driving
= More interested in “following
the rules”
26
-39 -33  -36
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Key
Characteristics

Key
Demographics

Risky
Behaviors

20%
Of At Risk Drivers

e Much less likely to drink with a meals, parties, events, and

celebrations

= Least fearful of a range of penalties for DUI - and more likely to
believe that DUIs will “get off lightly”
= Least likely to have avoided driving after drinking in the past 12

months

= Least open to being a designated driver
» Places the most importance on ““following the rules™

e Lower middle
socio-economics

e Parents

e Somewhat more
likely to have been
arrested for DUI

Less likely to:
e Drink and drive

e Ride with a driver
under the
influence

The Segmentation Company a division of Yankelovich

More Likely:
= High school education or less (20% vs. 11% for Total)

e HH income $25K to $35K (20% vs. 13%)

Less likely to be between ages 25-34 (27% vs. 38%)
Parents of children < 18 (32% vs. 25%)
Homemakers (6% vs. 3%)

African American (7% vs. 4%)

* Asian (7% vs. 4%)

= Semi-skilled (5% vs. 2%)

Somewhat more likely to have been arrested for drunk driving (41%
vs. 36%)
- Among those who had been stopped on suspicion of DUI (18%
vs. 19%)

Less Likely To Have:

= Driven within an hour of finishing 3 or more drinks in the last 12
months (29% vs. 38%)

= Ridden in a motor vehicle with a driver who might have had too
much to drink (32% vs. 42%)

On Average, Typically Drinks:
= 4.6 drinks per occasion (vs. 4.5)
e For 4.0 hrs (vs. 3.9)

© Yankelovich 2008
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Context of Drinking

- Segment 4

RISK INDEX 107
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index | 100

KEY FACTS
Less fearful of penalties for DU
Most likely to have DUI’d in last
12 months
Least open to designated
driving
More interested in “following
the rules”

Avg.

cC*U O OT OX>
S3s 93 gz w3
332 2¢ DOZF o=
B2 @3 oI = £

m 35 o TN oo
T. 3@ c » =] o =
S35 o000 & ®3
2o 335 8 2
wgg 8 <

3 @

N »

Typical
Drinking
Occasions

Most Common
Drinking
Locations

Most Common
Drinking Peers

Most Common
Beverages

 Like all segments,

top occasions are
nights out and
parties

On average,
segment list many
less typical drinking
occasions than
Total

On average,
typically drinks in
fewer location
types than Total

Slightly more likely
than average to
drink alone

Preferred
beverages, and
number of
occasions, tracks
closely to Total

The Segmentation Company a division of Yankelovich

20%
Of At Risk Drivers

V.

Top Occasions For Drinking:

= Having a night out (71% vs. 89% for Total)
= Parties or celebrations (67% vs. 88%)

= Social/family gatherings (59% vs. 80%)

= When staying in with friends (44% vs. 65%)
= At night to unwind or relax (43% vs. 60%)
= Holidays (42% vs. 68%):

* After a day at work (37% vs. 47%)

= Sporting events (34% vs. 56%)

= During a meal (24% vs. 60%)

= Watching TV (23% vs. 32%)

« After hearing good news (21% vs. 33%)

= Before going out (20% vs. 31%)

= At a bar or club (79% vs. 89%)

« At home (78% vs. 89%)

* At a friend's house (76% vs. 89%)

= At a restaurant (72% vs. 87%)

= At a family member's house (59% vs. 67%)

= At sporting events (51% vs. 62%)

= At entertainment events (i.e. concerts, plays) (49% vs. 62%)

« Outside of the home while doing leisure activities (i.e. fishing,

golfing) (40% vs. 49%)
= Other locations (15% vs. 25%)

= With a small group of friends (61% vs. 74%)

= With my spouse, partner, or significant other (42% vs. 56%)
= With a large group of friends or acquaintances (26% vs. 32%)
« With other family members (23% vs. 28%)

= No one, | drink alone (18% vs. 16%)

= With my co-worker(s) or colleagues (17% vs. 22%)

Occasions Per Week:

* Beer (2.0 vs. 1.9)

= Wine or wine coolers (0.9 vs. 1.2)

= Liquor (Vodka, Scotch, Tequila etc.) (1.2 vs. 1.1)
= Mixed drinks (1.3 vs. 1.2)

= Other alcoholic beverages (0.6 vs. 0.4)
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Reasons and Rationales

- Segment 4

RISK INDEX 107
Risk of DUI Index

Risk of Arrest Index
Drinks/Occasion Index | 100

KEY FACTS
Less fearful of penalties for DU
Most likely to have DUI’d in last
12 months
= Least open to designated

driving
* More interested in “following
the rules”
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Reasons for
Drinking

Circumstances
Under Which
You Might
Drink More
Than Usual

Reasons/
Rationales for
Drinking and
Driving

* On average,
segment cites
fewer reasons for
drinking than Total

e Much less likely
than average to
drink with meals

= Top reasons are
social, to help
unwind, taste, and
event/activity

e Most likely to drink
more in social
settings or when
feeling good

e Somewhat more
likely than average
to drink when
relaxed

 Like all segments,
top rationales are
related to believing
they can safely
drink and drive -
but less likely to
believe so than
average

The Segmentation Company a division of Yankelovich

20%
Of At Risk Drivers

Top Reasons:
= |t is something | enjoy with family or friends in a social setting

(63% vs. 84% for Total)

« To help me unwind/relax (57% vs. 79%)

« | enjoy the taste (51% vs. 74%)

* To celebrate an event or holiday (42% vs. 75%)

= To get a buzz (37% vs. 52%)

= Other people invite me to join them (33% vs. 54%)

= Alcohol complements the activity (i.e. watching sports, reading)
(31% vs. 55%)

Other Reasons That Are Below Total:

« To complement a meal (6% vs. 58%)

= Because it's appropriate for the occasion (27% vs. 54%)
* To help create a romantic mood (14% vs. 29%)

= To get drunk (18% vs. 33%)

Top Reasons For Drinking More Than Usual:

= At parties, celebrations, or other social settings (46% vs. 74%)
= In a social setting (34% vs. 51%)

= In a good mood (24% vs. 34%)

Relaxed (21% vs. 14%)

Stressed (20% vs. 34%)

Happy (19% vs. 27%)

« Recovering from a tough day (17% vs. 31%)

Somewhat more likely to drink when relaxed (21% vs. 14%)

Less likely to drink more when trying to get drunk (9% vs. 38%)

Top Rationales For Drinking And Driving:

= | felt like | was okay to drive (69% vs. 74%)

= | had driven home after drinking this amount before, and gotten
home just fine (29% vs. 40%)

| was expected to drive myself home (29% vs. 30%)

Could not stay overnight at the drinking location/Nowhere within
walking distance | could spend the night (25% vs. 29%)

No one suggested that | should not drive myself home (17% vs.
22%)

= Cabs were too expensive (15% vs. 14%)

I had promised to give other people a ride home (15% vs. 10%)
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Attitudes About Drinking and Drivingomtmng;g
- Segment 4

= More likely to resist More Likely Than Average To Agree:
RISK INDEX 107 . . . - . .
being a designated - If | acted as a designated driver too often, my friends would think
i i less of me (-2.6 vs. -3.5 for Total
Risk of DUI Index tud driver o ; e o drink and dri
Attitudes . = Most people don't really care if other people drink and drive as
Risk of Arrest Index ° MO"'? likely to have long as they don't cause any accidents (-0.7 vs. -1.4)
) ) About an ““as long as no = Most people know exactly how much they can drink before they
Drinks/Occasion Index | 100 Drinking and one gets hurt” are unable to drive safely (-0.6 vs. -1.2)
Lo attitude = People know enough to get a ride home when they have had too
KEY EACTS Driving ) much to drink (-0.2 vs. -0.8)
= More likely to be- - It is impossible to have a good time when I'm going out if | have to

= Less fearful of penalties for DU

- Most likely to have DUI’d in last lieve in judgment of be the designated driver (-1.3 vs. -1.8)
12 months drinking drivers = | sometimes don't realize I've had too much to drink (-0.5 vs. -1.0)
= Least open to designated . )
driving e More ||ke|y to More Likely Than Average To Agree:
- More interested in “following believe society * Too many people are arrested for drunk driving (-0.8 vs. -1.2)
the rules” . hould b = | believe that only people who are noticeably drunk should be
Attitudes shou € more stopped from driving (-0.9 vs. -1.2)
Ab D K tolerant of drunk
out Drun driving More Likely Than Average To Disagree:
Driving - Less likely to believe | ° People look down on individuals who get caught driving drunk (1.9
X vs. 2.4)
26 DUIs will get pulled = The vast majority of people who drink and drive will never get
over pulled over (1.1 vs. 1.5)
-39 -33 -36 More Likely Than Average To Agree:
Avg. = |t is not a big deal to lose your license for a few months if you get
caught drinking and driving (-2.0 vs. -3.0)
Attitudes e Consistently more = Law enforcement officers are hesitant to arrest people for drunk
likelv to believe that driving because the courts are already too full (-1.7 vs. -2.5)
SZS 84 5 £& About DUI’ZWiII not get « The courts are too soft on people who drink & drive (0.0 vs. -0.8)
§ ?1 2 § S 862\' = Penalties - 9 ) * People who get arrested for drunk driving rarely have to pay a
£32 €% 87 g% badly penalized if fine (-2.0 vs. -2.7)
2z3 3> 8 % caught = Most of the people who get pulled over on suspicion of drunk
25 ¢ driving will get off with a warning (-1.2 vs. -1.9)

= For their first offense, people who get arrested for drunk driving
typically get off without any penalty (-1.1 vs. -1.7)
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Perceptions and Fears
- Segment 4

RISK INDEX 107 )
ick of UL Ind Perceptions
isk 0 ndex
About - Perceptions track
Risk of Arrest Index Drinking and closely to Total

Drinks/Occasion Index | 100 Dri\/ing

KEY FACTS
= Less fearful of penalties for DU
= Most likely to have DUI’d in last

12 months
= Least open to designated
driving
= More interested in “following
the rules” .
Perceptions
e On average, the
of Reasons segment believes
Other Fear that the typical
2 Being Caught person has less fears
about the
for DUI
consequences of DUI
-39 -33  -36
Avg.
cTY §7 9% 9% Respondent’s
£n3 8 ¥ 52 Greatest
3' 835 &g § ® 8 Concern e Segment’s greatest
43¢ 8 < ] concerns track
NG About Being closely to Total
Arrested for
DUI

The Segmentation Company a division of Yankelovich

20%
Of At Risk Drivers

Likelihood of being stopped by police after having too much to
becomes impaired: 37% (vs. 35% for Total)

Perceived number of drinks respondent can have before driving
becomes impaired: 3.4 (vs. 3.3)

Perceived number of hours after drinking 3-4 drinks respondents
can drive safely: 3.8 (vs. 3.6)

Perceived number of hours after drinking 3-4 drinks the average
person can drive safely: 3.8 (vs. 3.8)

Difference in perceived hours of respondent and the average
person: 0

Those who perceived minimum BAC within state of residence to

be 0.08: 68% (vs. 79%)
- Many believed the minimum BAC to be below 0.08: 22% (vs. 15%)

Top Perceived Fears:

* Going to jail (71% vs. 83%)
= Losing their license (61% vs. 83%)
= Getting arrested (56% vs. 79%)

Less Likely Than Average To Perceive Other Fears:

= Having their insurance go up (35% vs. 63%)

= Getting fined/spending money on court costs/lawyer (44% vs. 69%)
Losing their license (61% vs. 83%)

Hurting someone else in an accident (32% vs. 51%)
Lawsuits from injured parties (28% vs. 46%)

Losing their job (36% vs. 54%)

What other people might think (26% vs. 43%)
Impact on their family (30% vs. 46%)

Getting hurt in an accident (24% vs. 39%)

Getting killed in an accident (27% vs. 41%)

Killing someone else in an accident (42% vs. 56%)

Killing someone else in an accident (45% vs. 45%)
Going to jail (14% vs. 10%)

Hurting someone else in an accident (10% vs. 14%)
* Impact on my family (6% vs. 5%)

= Losing my license (6% vs. 6%)

Getting arrested (5% vs. 5%)
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Strategies to Avoid DUI

- Segment 4

RISK INDEX 107
Risk of DUI Index
Risk of Arrest Index ACtIV'_tIeS
Drinks/Occasion Index | 100 Done in Last
Twelve
KEY FACTS Months to
» Less fearful of penalties for DU H
= Most likely to have DUI’d in last Avoid DUI
12 months
= Least open to designated
driving
= More interested in “following
the rules”
Alternatives
26 for Individuals
39 33 -36 to U_se to
Avg. Avoid DUI
c=>U0 o 00T o>
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258 3° S z Respondent is
~T Most Likely to
Do to Avoid
DUI

* On average,

segment engaged in
significantly less
DUI avoidance
strategies

e Segment is

particularly
unlikely to avoid
DUI by planning
ahead

e Lists (and thinks of)

substantially fewer
DUI avoidance
strategies than
average

e Respondent’s most

likely choices
closely track Total

The Segmentation Company a division of Yankelovich

20%
Of At Risk Drivers

Top Activities:
= Limited the number of drinks you had, to avoid the potential of

driving under the influence (53% vs. 75% for Total)
= Planned ahead to get a ride home with someone that would not
be drinking/arranged for a designated driver (42% vs. 64%)

Activities Less Likely Than Average:

= Planned ahead to stay overnight at drinking location (32% vs. 57%)

= Planned ahead to get a ride home with someone that would not
be drinking/arranged for a designated driver (42% vs. 64%)

= Limited the number of drinks you had, to avoid the potential of
driving under the influence (53% vs. 75%)

= Planned ahead for a place to stay overnight that was within
walking distance of the drinking location (30% vs. 48%)

= Refused offers from others to buy you drinks so you could still
drive home safely (27% vs. 41%)

Much Less Likely Than Average:

« Call a cab (68% vs. 85%)

= Have a designated driver drive (65% vs. 84%)

= Phone a friend to come pick you up (63% vs. 84%)

= Get a ride home with someone who had not been drinking at all
(63% vs. 83%)

= Spend the night at the place you are at and drive home the next

day (56% vs. 72%)

= Call a safe ride program (49% vs. 60%)

= Find a place within walking distance to stay for the night and
drive home the next day (44% vs. 58%)

= Hang out until you are sober enough to drive (39% vs. 62%)

* Get a ride home with someone who has not had as much to drink

as you (25% vs. 43%)

= Phone a friend to come pick you up (25% vs. 22%)

« Call a cab (17% vs. 18%)

= Get a ride home with someone who had not been drinking at all
(15% vs. 15%)

= Have a designated driver drive (11% vs. 9%)
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Life Attitudes
- Segment 4

RISK INDEX 107

Risk of DUI Index .
e Like all segments,

Risk of Arrest Index these individuals
Drinks/Occasion Index | 100 . want to be viewed
ThlngS That as “good peop'e” -
KEY FACTS Are Most but do so somewhat
« Less fearful of penalties for DU Important in less than average
= Most likely to have DUI’d in last . « Places somewhat
12 months Life > ]
= Least open to designated more |'mportance In
driving following rules and
= More interested in “following being a trend setter
the rules”
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The Segmentation Company a division of Yankelovich

20%
Of At Risk Drivers

Most Important Things In Life:

= Being a good person (8.2 vs. 8.7 for Total)
= Being in control of your life (8 vs. 8.4)

= Staying healthy (7.9 vs. 8.0)

= Being well-educated (7.9 vs. 8.4)

= Excelling at your job (7.9 vs. 8.2)

= Feeling safe and secure (7.9 vs. 8.1)

* Having a family (7.8 vs. 7.8)

= Keeping in touch with family and friends (7.8 vs. 8.2)
= Being open to new ideas (7.5 vs. 8.1)

= Working hard (7.5 vs. 7.8)

« Staying out of a rut (7.4 vs. 7.2)

« Traveling for pleasure (7.3 vs. 7.7)

= Having an active social life (7.2 vs. 7.3)

« Feeling above average (7.0 vs. 7.2)

Somewhat More Important Than Average:

= Following the rules (6.8 vs. 6.2)
= Being a trend setter (4.9 vs. 4.3)

More Likely Than Average To Agree:

= |'ve lived in the same area just about all my life (1.2 vs. 0.2)

= | don't worry a great deal about the consequences of my actions
(-0.6 vs. -1.6)

= |t's more important to fit in than to be different from other

people (-0.6 vs. -1.6)

The only really meaningful measure of success is money (-0.9 vs.

-1.8)

| believe that the only person people have to be accountable to is

themselves (0.6 vs. -0.1)

| have achieved the right balance in my life of work time, family

time, and time to myself (1.1 vs. 0.5)

| try to have as much fun as | can now and let the future take care

of itself (0.7 vs. 0.2)

Less Likely Than Average To Agree:

= | think it is okay to be a little reckless once in a while (0.3 vs. 0.9)
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“I’m likely to take precautions before |
put myself into a position where I’'m
drinking and driving”

Percent of At Risk Drivers: 22%

RISK INDEX

Segment 1 Risk of DUI Index
- (Socially Accountable Drinkers)

Risk of Arrest Index

Drinks/Occasion Index




Overview
- Segment 1

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS
= High socio-economics

= Most fearful of consequences of

DUI

* Least likely to “drink to get

drunk”
= Most willing to be a designated
driver
= Most interested in “being a
good citizen”
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Key
Characteristics

Demographics

Risky Behaviors

22%
Of At Risk Drivers

» Most likely to believe others fear “someone getting hurt as a
consequence of DUI

» Most likely to believe others fear a range of legal, financial, and
social consequences of DUI

» Most likely to drink to complement a meal or because they enjoy

the taste

e Least likely to ““drink to get drunk”
» Most willing to act as a designated driver
e Most likely to want to ““be a good person and good citizen”

e Married

= Higher socio-
economics

e 25t0 34

= Average levels of
DUI

e Less likely to
have ridden with
an impaired
driver

* Drinks less per
occasion

* Averages about 1
drink per hour

The Segmentation Company a division of Yankelovich

* Married (38% vs. 29% for Total)

More than 4 year college degree (22% vs. 15%)
Employed full time (74% vs. 67%)

25 to 34 years old (45% vs. 38%)

HH income of $125,000 to $175,000 (14% vs. 8%)

Near Average:
= Driven within an hour of finishing 3 or more drinks in the last 12

months (36% vs. 38%)
= Stopped on suspicion of DWI (18% vs. 19%)
- Of those, % who have been arrested for DWI/DUI (45% vs.
36%)

Less Likely To Have:

= Ridden in a motor vehicle with a driver who might have had too
much to drink (37% vs. 42%)

On average, typically drinks:

= 3.7 drinks per occasion (vs. 4.5)

* For 3.8 hrs (vs. 3.9)
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Context of Drinking

- Segment 1

RISK INDEX
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS
High socio-economics
Most fearful of consequences of
DUI
Least likely to “drink to get
drunk”
Most willing to be a designated
driver
= Most interested in “being a

good citizen”
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Typical
Drinking
Occasions

Most Common
Drinking
Locations

Most Common
Drinking
Peers

Most Common
Beverages

e Like all segments,
top occasions are
nights out and
parties

e Drinking with a meal

is much more
common than
average

e Drinking locations
roughly track the
average

e More likely to drink
with spouse/partner

= Slightly less likely to

drink with large
group

e Somewhat more

likely to drink wine

or wine coolers

= Slightly less likely to
drink mixed drinks

The Segmentation Company a division of Yankelovich

22% Q

Of At Risk Drivers

Top Occasions For Drinking:

* Having a night out (90% vs. 89% for Total)
= Parties or celebrations (90% vs. 88%)

= Social/family gatherings (87% vs. 80%)

= During a meal (83% vs. 60%)

= Holidays (73% vs. 68%)

= When staying in with friends (69% vs. 65%)
= At night to unwind or relax (65% vs. 60%)
= Sporting events (63% vs. 56%)

= After a day at work (50% vs. 47%)

Top Locations For Drinking:

* At home (95% vs. 89%)

= At a restaurant (92% vs. 87%)

= At a bar or club (92% vs. 89%)

= At a friend's house (90% vs. 89%)

* At a family member's house (75% vs. 67%)

= At sporting events (66% vs. 62%)

= At entertainment events (i.e. concerts, plays) (60% vs. 62%)

= Qutside of the home while doing leisure activities (i.e. fishing,
golfing) (51% vs. 49%)

= With a small group of friends (72% vs. 74%)

= With my spouse, partner, or significant other (63% vs. 56%)
= With other family members (32% vs. 28%)

= With a large group of friends or acquaintances (28% vs. 32%)
« With my co-worker(s) or colleagues (23% vs. 22%)

= No one, | drink alone (13% vs. 16%)

Occasions Per Week:

* Beer (1.9 vs. 1.9)

= Wine or wine coolers (1.5 vs. 1.2)

= Liquor (Vodka, Scotch, Tequila etc.) (1.0 vs. 1.1)
= Mixed drinks (1.0 vs. 1.2)

= Other alcoholic beverages (0.3 vs. 0.4)
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Reasons and Rationales

- Segment 1

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS
High socio-economics

Most fearful of consequences of

DUI
* Least likely to “drink to get
drunk”
= Most willing to be a designated
driver
= Most interested in “being a
good citizen”
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Reasons for
Drinking

Circumstances
Under Which
You Might
Drink More
Than Usual

Reasons/
Rationales for
Drinking and
Driving

e Much more likely to
drink for *““benign
reasons” (e.g., with
meals, because of
taste, for health,
etc.)

e Much less likely to
drink to “get
drunk’ or “get a
buzz”

* Most likely to drink
more when
celebrating/
partying

e Less likely than
average to drink
either to get drunk
or due to negative
emotions

 Like all segments,
top rationales are
related to believing
they can safely
drink and drive

The Segmentation Company a division of Yankelovich

22%
Of At Risk Drivers

Top Reasons For Drinking:

= To complement a meal (96% vs. 58% for Total)

= Enjoy with family or friends in a social setting (90% vs. 84%)
* | enjoy the taste (89% vs. 74%)

= To help me unwind/relax (84% vs. 79%)

= To celebrate an event or holiday (82% vs. 75%)

= Because it's appropriate for the occasion (60% vs. 54%)

More Likely To Drink Because:

* |t is good for my health (25% vs. 16%)

e |t is part of my cultural background (18% vs. 16%)
Less likely to drink:

* To get a buzz (35% vs. 52%)

= To get drunk (5% vs. 33%)

Top Reasons For Drinking More Than Usual:

= At parties, celebrations, or other social settings (78% vs. 74%)
= In a social setting (55% vs. 51%)

= Recovering from a tough day (33% vs. 31%)

In a good mood (33% vs. 34%)

= Stressed (31% vs. 34%)

Happy (25% vs. 27%)

Less Likely To Drink More When:

= Trying to get drunk (10% vs. 38%)

= Sad or depressed (11% vs. 20%)

= Nervous (10% vs. 15%)

= When | am feeling pressure from my peers (4% vs. 7%)

Top Rationales For Drinking And Driving:

= | felt like | was okay to drive (73% vs. 74%)

= | had driven home after drinking this amount before, and gotten
home just fine (38% vs. 40%)

= Could not stay overnight at the drinking location/Nowhere within
walking distance | could spend the night (26% vs. 29%)

= No one suggested that | should not drive myself home (24% vs.
22%)

= | was expected to drive myself home (23% vs. 30%)

= Cabs were too expensive (15% vs. 14%)

= The people | came with expected me to drive home (14% vs. 16%)

= Other people told me | was okay to drive (11% vs. 7%)
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Attitudes About Drinking and Driving s [

- Segment 1

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS
= High socio-economics

= Most fearful of consequences of

DUI
* Least likely to “drink to get
drunk”
= Most willing to be a designated
driver
= Most interested in “being a
good citizen”
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Attitudes
About
Drinking and
Driving

Attitudes
About Drunk
Driving

Attitudes
About
Penalties

e More willing to act
as a designated
driver

e Many more
“responsible”
attitudes about
drinking and driving

e Slightly more
inclined to see
drunk driving as a
threat

» Believes less
discretion should be
used in stopping
people

e Less likely to believe
that individuals who
are caught for DUI
will “get off lightly”

The Segmentation Company a division of Yankelovich

Of At Risk Drivers

More Likely Than Average To Agree:

= | am willing to act as a designated driver for other people when
they go out drinking (2.9 vs. 2.2 for Total)

= | would not get upset if someone tried to stop me from driving
after | had had a few drinks (3.1 vs. 2.7)

Less Likely Than Average To Agree:

= Most people don't really care if other people drink and drive as
long as they don't cause any accidents (-2.1 vs. -1.4)

= | typically don't worry about how | am drinking (-1 vs. -0.4)

= |t is impossible to have a good time when I'm going out if | have to
be the designated driver (-2.4 vs. -1.8)

= |t is not easy to find a way home after drinking unless you drive
yourself (-2.1 vs. -1.6)

= If | acted as a designated driver too often, my friends would think
less of me (-3.9 vs. -3.5)

= | sometimes don't realize I've had too much to drink (-1.3 vs. -1.0)

Agree Most Strongly With:

= Drunk drivers are a threat to the personal safety of my family and
me (3.3 vs. 3.1)

= People look down on individuals who get caught driving drunk (2.5
vs. 2.4)

= Drunk driving is a major problem (2.4 vs. 2.4)

Somewhat Less Likely Than Average To Agree:
= | believe that only people who are noticeably drunk should be
stopped from driving (-1.6 vs. -1.2)

Disagree Most Strongly With:

= |t is not a big deal to lose your license for a few months if you get
caught drinking and driving (-3.4 vs. -3.0)

= People who get arrested for drunk driving rarely have to pay a
fine (-3.1 vs. -2.7)

Less Likely Than Average To Agree With:

= People who get arrested for drunk driving can get away with it
easily if they hire a good lawyer (-0.7 vs. -0.1)

= For their first offense, people who get arrested for drunk driving
typically get off without any penalty (-2.2 vs. -1.7)

= The courts are too soft on people who drink & drive (-1.2 vs. -0.8)
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Perceptions and Fears

- Segment 1

RISK INDEX
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS
High socio-economics
Most fearful of consequences of
DUI
Least likely to “drink to get
drunk”
Most willing to be a designated
driver
= Most interested in “being a

good citizen”
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e Segment has “more

Perceptlons conservative”
About assumptions about
Drinking and safe limits on
Driving gr!n_klng before
riving
e Segment much more
likely to believe that
others fear
Perceptions “someone getting
of Reasons hu_rt_” from drunk
Other Fear driving .
; = Segment more likely
Being Caught to believe that
for DUI others fear arrest
and the legal,
financial, and social
impacts of DUI
Respondent’s

e Segment most fears
killing/ hurting
someone in an
accident

Greatest Fear
About Being
Arrested for
DUI

The Segmentation Company a division of Yankelovich

22%
Of At Risk Drivers

Likelihood of being stopped by police after having too much to
drink: 36% (vs.35% for Total)

Perceived number of drinks respondent can have before driving
becomes impaired: 3.1 (vs. 3.3)

Perceived number of hours after drinking 3-4 drinks respondents
can drive safely: 3.9 (vs. 3.6)

Perceived number of hours after drinking 3-4 drinks the average
person can drive safely: 4.1 (vs. 3.8)

- Difference in perceived hours of respondent and the average person:

-0.2
Those who perceived minimum BAC within state of residence to
be 0.08: 76% (vs. 79%)

Killing someone else in an accident (100% vs. 56%)
Losing their license (90% vs. 83%)

Hurting someone else in an accident (90% vs. 51%)
Getting arrested (89% vs. 79%)

Going to jail (86% vs. 83%)

Getting fined/spending money on court costs or a lawyer (73% vs.

69%)

= Getting killed in an accident (73% vs. 41%)
= Getting hurt in an accident (72% vs. 39%)

Having their insurance go up (69% vs. 63%)
Impact on their family (66% vs. 46%)
Lawsuits from injured parties (65% vs. 46%)
Losing their job (63% vs. 54%)

What other people might think (54% vs. 43%)

Killing someone else in an accident (54% vs. 45%)
Hurting someone else in an accident (16% vs. 14%)
Going to jail (5% vs. 10%)

Getting arrested (5% vs. 5%)

Losing my license (4% vs. 6%)

Impact on my family (4% vs. 5%)
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Strategies to Avoid DUI

- Segment 1

RISK INDEX
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS
High socio-economics
Most fearful of consequences of
DUI
Least likely to “drink to get
drunk”
Most willing to be a designated
driver
Most interested in “being a
good citizen”

74

1
N
(oe}
»
1
[N
[e2]

Avg.

c O o O o>
S0 g3 o8 oz
332 2c o2 o=
= o] o< = c
S m35 a o SN 3 o
T. 3@ c » <] ® =
(=g D >
50 = ® o c o
=] S5 5 S =
mog 8 <
== 3
N7

Activities
Done in Last
Twelve
Months to
Avoid DUI

Alternatives
for Individuals
to Use to
Avoid DUI

Thing
Respondent is
Most Likely to
Do to Avoid
DUI

e Uses a range of
strategies to avoid
DUI

* More likely to have

limited drinks
and/or planned
ahead

e More likely to
mention a
designated driver

or a ride home with
a non-drinker as an

option

e More likely to get a

ride home with a
non-drinker, but
otherwise tracks
average

The Segmentation Company a division of Yankelovich

22%
Of At Risk Drivers

Limited the number of drinks you had, to avoid the potential of
driving under the influence (82% vs. 75% for Total)

Planned ahead to get a ride home with someone that would not
be drinking/arranged for a designated driver (69% vs. 64%)
Planned ahead to stay overnight at the drinking location (58% vs.
57%)

Planned ahead for a place to stay overnight that was within
walking distance of the drinking location (55% vs. 48%)

Refused offers from others to buy you drinks so you could still
drive home safely (48% vs. 41%)

Chose to drink non-alcoholic beverages instead of alcohol (47% vs.

42%)
Left early to keep yourself from drinking too much to drive home
safely (45% vs. 42%)

Phone a friend to come pick you up (90% vs. 84%)

* Call a cab (89% vs. 85%)

Have a designated driver drive (88% vs. 84%)

Get a ride home with someone who had not been drinking at all
(88% vs. 83%)

Spend the night at the place you are at and drive home the next
day (73% vs. 72%)

Hang out until you are sober enough to drive (70% vs. 62%)

Find a place within walking distance to stay for the night and
drive home the next day (61% vs. 58%)

Call a safe ride program (55% vs. 60%)

Get a ride home with someone who has not had as much to drink
as you (40% vs. 43%)

Phone a friend to come pick you up (20% vs. 22%)

* Call a cab (19% vs. 18%)

Get a ride home with someone who had not been drinking at all
(19% vs. 15%)

Hang out until you are sober enough to drive (11% vs. 11%)
Have a designated driver drive (10% vs. 9%)
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Life Attitudes

- Segment 1

RISK INDEX

Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS
High socio-economics
Most fearful of consequences of
DUI
Least likely to “drink to get
drunk”
Most willing to be a designated
driver
Most interested in “being a

good citizen”
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Things That
Are Most
Important in
Life

Life Attitudes

e Wants to be a “‘good
person” and solid
citizen

e More likely to care
about family,
career, and the
opinions of others

e Somewhat less likely
to have a carefree
attitude about life

e Somewhat more

responsible and
accountable

The Segmentation Company a division of Yankelovich

22%
Of At Risk Drivers

Most Important Things In Life:

= Being a good person (9.1 vs. 8.7 for Total)
= Being in control of your life (8.7 vs. 8.4)

* Being well-educated (8.7 vs. 8.4)

= Excelling at your job (8.6 vs. 8.2)

= Keeping in touch with family and friends (8.6 vs. 8.2)
= Feeling safe and secure (8.5 vs. 8.1)

= Staying healthy (8.5 vs. 8.0)

* Working hard (8.4 vs. 7.8)

= Being open to new ideas (8.4 vs. 8.1)

* Having a family (8.2 vs. 7.8)

= Traveling for pleasure (8.0 vs. 7.7)

* Feeling above average (7.7 vs. 7.2)

« Staying out of a rut (7.4 vs. 7.2)

More Important Than Average:
« Following the rules (6.7 vs. 6.2)
= Being active in your local community (6.3 vs. 5.9)

More Likely Than Average To Agree:

= | wish that | had more time to spend with my family (2.3 vs. 1.9)

= Advancing in my job/career is very important to me (2.7 vs. 2.3)

= Making a positive impression in public is very important to me (2.0
vs. 1.6)

= The opinions of my friends and family influence the choices |
make (1.7 vs. 1.4)

« No matter how hard I try, | never seem to have enough time to do
all the things | need to do (2.2 vs. 1.9)

= People come to me for advice when they need to make a decision
(2.5vs. 2.2)

Less Likely Than Average To Agree:

= | don't worry a great deal about the consequences of my actions
(-2.3 vs. -1.6)

= | think people should be able to do whatever they want as long as
no one else is hurt by their actions (0.5 vs. 1.1)

= | try to have as much fun as | can now and let the future take care
of itself (-0.4 vs. 0.2)

= |'ve lived in the same area just about all my life (-0.4 vs. 0.2)

= | believe that the only person people have to be accountable to is
themselves (-0.7 vs. -0.1)

= The only meaningful measure of success is money (-2.1 vs. -1.8)
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“I am unlikely to be in a situation
where I’m driving and had too much to
drink”

Percent of At Risk Drivers: 21%

RISK INDEX

Seg ment 2 Risk of DUI Index

- (Responsible Drinkers)

Risk of Arrest Index m

Drinks/Occasion Index

The Segmentation Company a division of Yankelovich © Yankelovich 2008



Overview —y
- Segment 2

e Least likely to believe that others fear killing/hurting someone when DUI

RISK INDEX 78 * Most likely to believe that others fear impact on family if they were
arrested for DUI
Risk of DUI Index o = Most likely to drink to complement a meal
Risk of Arrest Index 96 = Most likely to drink typically drink at restaurants
Drinks/Occasion Index | 72 « Most likely to typically drink at family/social gatherings
e Least likely to drink to get drunk
KEY FACTS Key , o i
) \ _— e Least likely to have DUI’d in the last 12 months
- Most likely to drink to Characteristics _ ) :
complement a meal, at a = Lowest self-reported consumption of drinks per occasion
restaurant, & at social/family = Most conservative perceptions of how much one can drink and still be safe
gatherings to drive
» Least likely to drink to get ) .
drunk * Most likely to be married
. Leas:h"ke'y to DUId in last 12 = Most likely to believe that people need to be accountable to others
montns . . . . .
« Lowest consumption of alcohol = Least likely to believe that, after c_zlrlnklng, others have good judgment
= Most married about whether they are safe to drive
= Most conservative attitudes Married (42% vs. 2% for Total)
about life - . b 42% vs. 29%
Married e Own a home (54% vs. 41%)
e Home owners e 25-44 (71% vs. 53%)
Key e 25-44 e HH income of $75K-$100K (21% vs. 14%)
i = Parents of children under 18 (33% vs. 25%)
-52  -78 ° -13 Demographlcs e Parents e Children 6-11 in the HH (21% vs. 13%)
Avg. - - » Professional occupation (39% vs. 31%)
| College graduates = Highest education level is 4-year college degree (43% vs. 35%)
. . Less Likely To Have:
Less likely to: « Driven within an hour of finishing 3 or more drinks in the last
e Drink and drive 12 months (26% vs. 38%)
. . . = Ridden in a motor vehicle with a driver who might have had
S8 8¢5 &8 SE& . ° R'de with a d_”Ver who too much to drink (34% vs. 42%)
H 32 g5 B2 gF RISky is under the influence = Stopped on suspicion of DUI (18% vs. 19%)
23 3 ‘:ED g 8 @ s%‘ Behaviors « Have been arrested for - Of those, % who have been arrested for DWI/DUI (27% vs.
D = =] o =2 0
45 g~ = 2 DUI 36%)
N3

= Reports averaging less On Average, Typically Drinks:
than 1 drink per hour = 3.3 drinks per occasion (vs. 4.5)
The Segmentation Company a division of Yankelovich = For3.6rs (vs. 3.9) g vankelovich 2008 =




Context of
- Segment 2

RISK INDEX
Risk of DUI Index

=

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

= Most likely to drink to
complement a meal, at a
restaurant, & at social/family
gatherings

« Least likely to drink to get
drunk

* Least likely to DUI’d in last 12
months

= Lowest consumption of alcohol

= Most married

* Most conservative attitudes
about life
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Drinking

 Like all segments,
top occasions are

Tvpical nights out and
y_p . celebrations
Drinking :

) = Much more likely to
Occasions drink with meals

and at social/family
gatherings

* Somewhat more
likely to drink at a
restaurant

* Otherwise, tracks
Total locations
fairly closely

Most Common
Drinking
Locations

= More likely to drink

Most Common with spouse/partner

Drinking Peers

* Drinks wine or wine
coolers more than
average

e Drinks other types
of beverages less

Most Common
Beverages

The Segmentation Company a division of Yankelovich

21% ;:

Of At Risk Drivers

Top Occasions For Drinking:

= Parties or celebrations (93% vs. 88% for Total)
= Having a night out (93% vs. 89%)

= Social/family gatherings (91% vs. 80%)

* During a meal (83% vs. 60%)

= Holidays (73% vs. 68%)

= When staying in with friends (66% vs. 65%)

= Sporting events (59% vs. 56%)

= At night to unwind or relax (59% vs. 60%)

= At a restaurant (96% vs. 87%)

= At home (93% vs. 89%)

= At a friend's house (90% vs. 89%)

« At a bar or club (86% vs. 89%)

* At a family member's house (68% vs. 67%)

= At entertainment events (i.e. concerts, plays) (68% vs. 62%)

= At sporting events (66% vs. 62%)

« Outside of the home while doing leisure activities (i.e. fishing,
golfing) (48% vs. 49%)

= Other locations (23% vs. 25%)

= At work (7% vs. 9%)

= With a small group of friends (73% vs. 74%)

= With my spouse, partner, or significant other (68% vs. 56%)
« With other family members (28% vs. 28%)

= With a large group of friends or acquaintances (25% vs. 32%)
= With my co-worker(s) or colleagues (20% vs. 22%)

= No one, | drink alone (12% vs. 16%)

Occasions Per Week:

* Beer (1.6 vs. 1.9)

Wine or wine coolers (1.5 vs. 1.2)

Liquor (Vodka, Scotch, Tequila etc.) (0.8 vs. 1.1)
Mixed drinks (1.0 vs. 1.2)

Other alcoholic beverages (0.3 vs. 0.4)

© Yankelovich 2008
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Reasons and Rationales

- Segment 2

RISK INDEX
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

= Most likely to drink to
complement a meal, at a
restaurant, & at social/family
gatherings

« Least likely to drink to get
drunk

* Least likely to DUI’d in last 12
months

= Lowest consumption of alcohol

= Most married

* Most conservative attitudes
about life
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Reasons for
Drinking

Circumstances
Under Which
You Might
Drink More
Than Usual

Reasons/
Rationales for
Drinking and
Driving

e Top reasons/
rationales are
relatively benign

e Much less likely to
drink to get drunk,
to get a buzz, to
energize for social
occasions, or for
routine

e Most likely to drink
more when
celebrating/ par-
tying, in social
settings, and/or in
good mood

e Less likely than
average to drink to
get drunk or due to
negative emotions

 Like all segments,
top rationales are
related to believing
they can safely drink
and drive

* Modestly more likely

to feel pressured by
others’ expectations

The Segmentation Company a division of Yankelovich

21% ;:

Of At Risk Drivers

Top Reasons For Drinking:

* To complement a meal (94% vs. 58% for Total)

= |t is something | enjoy with family or friends in a social setting
(90% vs. 84%)

= To celebrate an event or holiday (83% vs. 75%)

= | enjoy the taste (82% vs. 74%)

* To help me unwind/relax (78% vs. 79%)

= Because it's appropriate for the occasion (58% vs. 54%)

Less Likely To Drink:

« To get drunk (8% vs. 33%)

* To get a buzz (34% vs. 52%)

* To energize me before a social occasion (13% vs. 26%)
= Because it's part of my routine (10% vs. 18%)

Top Reasons For Drinking More Than Usual:

= At parties, celebrations, or other social settings (78% vs. 74%)
= In a social setting (49% vs. 51%)

= In a good mood (30% vs. 34%)

Less Likely Than Average To Drink More When:
* Trying to get drunk (15% vs. 38%)

« Sad or depressed (10% vs. 20%)

= Stressed (24% vs. 34%)

= Nervous (7% vs. 15%)

Anxious (8% vs. 14%)

Recovering from a tough day (25% vs. 31%)
Happy (22% vs. 27%)

Top Rationales For Drinking And Driving:

= | felt like | was okay to drive (64% vs. 74%)

= | had driven home after drinking this amount before, and gotten
home just fine (41% vs. 40%)

= | was expected to drive myself home (32% vs. 30%)

= Could not stay overnight at the drinking location/Nowhere
within walking distance | could spend the night (27% vs. 29%)

= The people | came with expected me to drive home (23% vs.
16%)

= No one suggested that | should not drive myself (18% vs. 22%)

© Yankelovich 2008
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Attitudes About Drinking and Driving
- Segment 2

RISK INDEX
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

= Most likely to drink to
complement a meal, at a
restaurant, & at social/family
gatherings

« Least likely to drink to get
drunk

* Least likely to DUI’d in last 12
months

= Lowest consumption of alcohol

= Most married

* Most conservative attitudes
about life
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Attitudes
About
Drinking And
Driving

Attitudes
About Drunk
Driving

Attitudes
About
Penalties

e More willing than
average to be a
designated driver

e Less likely to think
that they sometimes
don’t know if
they’ve had too
much

* Somewhat less
trusting of judg-
ment of those under
the influence

* Somewhat less likely
to agree that drunk
driving should be
less strongly
enforced

= A little more likely
to see drunk driving
as a problem

e Less likely to believe
that DUI should not
be so stringently
enforced

e Less likely to believe
that DUI’s can ““‘get
away with it if
caught

The Segmentation Company a division of Yankelovich

21% ;:

Of At Risk Drivers

Less Likely Than Average To Agree:

< It is impossible to have a good time when I'm going out if | have to
be the designated driver (-2.8 vs. -1.8 for Total)

« | sometimes don't realize I've had too much to drink (-1.9 vs. -1.0)

« If | acted as a designated driver too often, my friends would think
less of me (-4.2 vs. -3.5)

= Most people know exactly how much they can drink before they
are unable to drive safely (-1.9 vs. -1.2)

« It is not easy to find a way home after drinking unless you drive
yourself (-2.2 vs. -1.6)

= | typically don't worry about how much | am drinking (-0.9 vs. -
0.4)

* Most people don't really care if other people drink and drive as
long as they don't cause any accidents (-1.9 vs. -1.4)

= People know enough to get a ride home when they have had too
much to drink (-1.2 vs. -0.8)

Attitudes Agree With Most Strongly:

= Drunk drivers are a threat to the personal safety of my family and
me (3.3 vs. 3.1)

e Drunk driving is a major problem (2.6 vs. 2.4)

» People look down on individuals who get caught driving drunk (2.5
vs. 2.4)

» People who drive drunk deserve what they get (2.2 vs. 2.0)

Attitudes Disagree With Most Strongly:

* The penalties for drunk driving are too harsh (-2.2 vs. -1.5)

< | believe that only people who are noticeably drunk should be
stopped from driving (-1.7 vs. -1.2)

* Too many people are arrested for drunk driving (-1.7 vs. -1.2)

More Likely Than Average To Agree:

» People who get arrested for drunk driving can get away with it
easily if they hire a good lawyer (0.4 vs. -0.1)

= The courts are too soft on people who drink & drive (-0.4 vs. -0.8)

Less Likely Than Average To Agree:

« Law enforcement officials and lawmakers spend too much time
and effort worrying about drunk driving (-2.3 vs. -1.7)

» Law enforcement officers should worry less about drunk driving
and worry more about catching real criminals (-1.9 vs. -1.4)

< It is not a big deal to lose your license for a few months if you get
caught drinking and driving (-3.5 vs. -3.0)

© Yankelovich 2008
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Perceptions and Fears

- Segment 2

RISK INDEX
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

= Most likely to drink to
complement a meal, at a
restaurant, & at social/family
gatherings

« Least likely to drink to get
drunk

* Least likely to DUI’d in last 12
months

= Lowest consumption of alcohol

= Most married

* Most conservative attitudes
about life
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Perceptions
About
Drinking and
Driving

Perceptions
of Reasons
Other Fear
Being Caught
for DUI

Respondent’s
Greatest Fear
About Being
Arrested for
DUI

= Perceived ability of
both others and
selves to safely
drive after drinking
is lower than
average

e Perceptions of fears
of others less likely
to involve
injuring/killing
others

e Like other
segments, greatest
single fear is killing
someone - but this is
cited somewhat less
than average

The Segmentation Company a division of Yankelovich

21% ;:

Of At Risk Drivers

Likelihood of being stopped by police after having too much to
becomes impaired: 31% (vs. 35% for Total)

Perceived number of hours after drinking 3-4 drinks respondents
can drive safely: 4.1 (vs. 3.6)

Perceived number of hours after drinking 3-4 drinks the average
person can drive safely: 4.1 (vs. 3.8)

Difference in perceived hours of respondent and the average
person: 0

Those who perceived minimum BAC within state of residence to
be 0.08: 83% (vs. 79%)

Top Consequences They Perceive Others To Fear:
= Losing their license (86% vs. 83%)

= Going to jail (83% vs. 83%)

= Getting arrested (76% vs. 79%)

Much Less Likely To Believe Others Are Fearful Of:
= Killing someone else in an accident (0% vs. 56%)

= Hurting someone else in an accident (10% vs. 51%)
= Getting killed in an accident (6% vs. 41%)

= Getting hurt in an accident (8% vs. 39%)

* Impact on their family (25% vs. 46%)

* Lawsuits from injured parties (29% vs. 46%)

= Killing someone else in an accident (39% vs. 45%)
= Hurting someone else in an accident (17% vs. 14%)
= Going to jail (9% vs. 10%)

= Losing my license (7% vs. 6%)

« Losing my job (7% vs. 5%)

* Impact on my family (5% vs. 5%)

Getting arrested (5% vs. 5%)

© Yankelovich 2008
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Strategies to Avoid DUI

- Segment 2

RISK INDEX
Risk of DUI Index

Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

= Most likely to drink to
complement a meal, at a
restaurant, & at social/family
gatherings

« Least likely to drink to get
drunk

* Least likely to DUI’d in last 12
months

= Lowest consumption of alcohol

= Most married

* Most conservative attitudes
about life
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e Limiting drinks is
top strategy for .

21% ;:

Of At Risk Drivers

Limited the number of drinks you had, to avoid the potential of
driving under the influence (82% vs. 75% for Total)

Planned ahead to get a ride home with someone that would not
be drinking/arranged for a designated driver (67% vs. 64%)
Planned ahead to stay overnight at the drinking location (62% vs.
57%)

Chose to drink non-alcoholic beverages instead of alcohol (56% vs.

42%)

Planned ahead for a place to stay overnight that was within
walking distance of the drinking location (47% vs. 48%)

Refused offers from others to buy you drinks so you could still
drive home safely (46% vs. 41%)

Left early to keep yourself from drinking too much to drive home
safely (44% vs. 42%)

Call a cab (92% vs. 85%)

= Have a designated driver drive (92% vs. 84%)

Activities avoiding DUI - and
Done in Last used somewhat °
more than other -
Twelve segments
Months to = More likely than :
Avoid DUI average to choose | .
non-alcoholic
drinks to avoid DUI °
Alternatives
for Individuals e Tends to cite afew @ .
more alternatives
to Use to than average °
Avoid DUI
Things  Calling a cab, or .
Respondent is getting someone .
) else to drive, are
Do to Avoid strategies
DUI .

The Segmentation Company a division of Yankelovich

Phone a friend to come pick you up (91% vs. 84%)

Get a ride home with someone who had not been drinking at all
(89% vs. 83%)

Spend the night at the place you are at and drive home the next
day (79% vs. 72%)

Call a safe ride program (67% vs. 60%)

= Find a place within walking distance to stay for the night and

drive home the next day (63% vs. 58%)

Hang out until you are sober enough to drive (60% vs. 62%)

Get a ride home with someone who has not had as much to drink
as you (43% vs. 43%)

Call a cab (22% vs. 18%)

Phone a friend to come pick you up (18% vs. 22%)

Get a ride home with someone who had not been drinking at all
(14% vs. 15%)

Have a designated driver drive (12% vs. 9%)

Spend the night at the place you are at and drive home the next
day (11% vs. 10%)

Get a ride home with someone who has not had as much to drink
as you (10% vs. 8%)
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Life Attitudes

- Segment 2

RISK INDEX
Risk of DUI Index
Risk of Arrest Index

Drinks/Occasion Index

KEY FACTS

= Most likely to drink to
complement a meal, at a
restaurant, & at social/family
gatherings

« Least likely to drink to get
drunk

* Least likely to DUI’d in last 12
months

= Lowest consumption of alcohol

= Most married

* Most conservative attitudes
about life

6
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Things That
Are Most
Important in
Life

Life Attitudes

» Values taking risks
and “‘setting trends”
less than average

e Otherwise, life
priorities generally
track the average
fairly closely

e Less likely to view
money as important

e More likely to
expect people to be
accountable to
others

e Somewhat less likely
to feel it is OK to be
reckless

The Segmentation Company a division of Yankelovich

21% ;:

Most Important Things In Life:

= Being a good person (8.9 vs. 8.7 for Total)

= Being well-educated (8.6 vs. 8.4)

= Being in control of your life (8.4 vs. 8.4)

= Keeping in touch with family and friends (8.3 vs. 8.2)

Excelling at your job (8.2 vs. 8.2)

= Being open to new ideas (8.2 vs. 8.1)

Staying healthy (8.2 vs. 8.0)

Feeling safe and secure (8.1 vs. 8.1)

Traveling for pleasure (8 vs. 7.7)

Working hard (7.9 vs. 7.8)

Having a family (7.8 vs. 7.8)

Staying out of a rut (7.1 vs. 7.2)

= Having an active social life (7.0 vs. 7.3)

» Feeling above average (7.0 vs. 7.2)

= Going to the theater/museums/other cultural events (6.7 vs. 6.4)

Less Important Than Average:

= Living on the edge (3.6 vs. 4.5)
= Taking risks in life (5.1 vs. 5.7)
= Being a trend setter (3.7 vs. 4.3)

More Likely Than Average To Agree:
= | avoid those actions that could be bad for my health (1.3 vs. 0.9)

Less Likely That Average To Agree:

* Only really meaningful measure of success is money (-2.8 vs. -1.8)
= | believe that the only person people have to be accountable to is
themselves (-1 vs. -0.1)

| try to have as much fun as | can now and let the future take care
of itself (-0.7 vs. 0.2)

I've lived in the same area just about all my life (-0.8 vs. 0.2)

| don't worry a great deal about the consequences of my actions (-
2.3 vs. -1.6)

= |t's more important to fit in than to be different from other
people (-2.3 vs. -1.6)

| think it is okay to be a little reckless once in a while (0.5 vs. 0.9)
People who know me think that | am often tense and that | need
to relax (-0.8 vs. -0.4)

I am concerned about what other people think about the choices |
make (-0.3 vs. 0.1)

© Yankelovich 2008
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Segment Comparisons
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Segment 5 Segment 3 Segment 4 Segment 1 Segment 2
18% 19% 20% 22% 21%
“l live my life and “I’m likely to take
Most « q don’tyworr precautions before | “I am unlikely to be in a situation
likely to et me rown my “Let’s Party” y put myself into where I’m driving
Sorrows too much about the o , -
say ,, a position where I’m and had too much to drink
consequences o A
drinking and driving
Married: 16% Married: 10% Married: 32% Married: 38% Married: 42%
Grad of 4 yr college: Grad of 4 yr college: 53% Grad of 4 yr college: Grad of 4 yr college: Grad of 4 yr college: 61%
32% < 25 yrs old: 64% 40% 60% < 25 yrs old: 29%
Demo < 25 yrs old: 56% Parent of <18: 13% < 25 yrs old: 54% < 25 yrs old: 37% Parent of <18: 33%
graphics Parent of <18: 23% HH Income < $35: 28% Parent of <18: 32% Parent of <18: 23% HH Income < $35: 19%
HH Income < $35: 34% HH Income $35-$75: 43% HH Income < $35: 34% HH Income < $35: 19% HH Income $35-$75: 28%
HH Income $35-$75: HH Income > $75: 29% HH Income $35-$75: HH Income $35-$75: HH Income > $75: 53%
34% 40% 41%
HH Income > $75: 32% HH Income > $75: 36% HH Income > $75: 40%
Most likely: Most likely: Much less likely to Most likely: Most likely:
e To have driven under © ToO be_ interested in drinl_( with a meals, * To believe others  To drink to complement meal
the influence in the “getting drunk” parties, events, and fear “someone - To typically drink at restaurants &
ast 12 months = To drink more at celebrations getting hurt” as a ; ; ;
P parties, celebrations Least likely: consequence of DUI family/social gatherings
e To drink more when ’ ; - . i i i
they are stressed or and other social settings = To be fearful of a e To believe others fl;oﬂt]hmk others fe:\rdlrppagtwon family
unhappy = To drink with groups of range of penalties fear a range of ! ey' were arrested tor
drink bef friends (large and small) for DUI - and more legal, financial, and  © To believe that people need to be
= To drink before = To drink more due to likely to believe social consequences accountable to others
Key going _OUt (“to positive emotions that DUIs will “get of DUI Least likely:
Charac- e - To be 21-24 off lightly” * To drink to - To drink to get drunk
teristics emselves”) Least likely: = To have avoided complement a meal « To have DUI’d in last 12 months

e To drink more when
pressured by their
peers

* To drink “to get
drunk”

Most unwilling to be a
designated driver”

* To be worried a bout
how much they are
drinking

e To drink more due to
negative emotions

* To be married

* Place importance on
“following the rules”

driving after
drinking in the past
12 months

* To be open to being
a designated driver

Places the most
importance on
“following the
rules”

or to enjoy the
taste

e To want to “be a
good person and
good citizen”

Least likely to “drink
to get drunk”

Most willing to act as
a designated driver

* To believe that others fear
killing/hurting someone when DUI

* To believe that others have good
judgment about whether they are
safe to drive after drinking

Lowest consumption of drinks per
occasion

The Segmentation Company a division of Yankelovich
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Risky
Behaviors

Segment 5 Segment 3 Segment 4 Segment 1 Segment 2
18% 19% 20% 22% 21%
More likely to: More likely to: Partly because of age, « Average levels of DUI Less likely to:

= Drink and drive

= Have been stopped/
arrested for DUI

= Ridden with a driver
under the influence

= Drink more per
occasion

Drink and drive
Ridden with a driver
under the influence
Drink more per
occasion

Less likely to:

Have been arrested for
DUI

somewhat more
likely to have been
arrested for DUI

Less likely to:
e Drink and drive

Ride with a driver
under the influence

e Somewhat less likely
than average to have
ridden with an
impaired driver

* Drinks less per
occasion

= Averages about 1
drink per hour

e Drink and drive
» Ride with a drinking driver

Have been arrested for DUI

Averages less than 1 drink per

hour

Reasons for

e Top reason is “to
unwind/relax”

e Much more likely to
drink “to get drunk” or
“to get a buzz”

Much more likely to
drink “to get drunk” or
“to get a buzz”

Social reasons are
major reasons for

Segment lists many
less reasons for
drinking than Total

Much less likely than
average to drink with

 Much more likely to
drink for “benign
reasons” (e.g., with
meals, because of
taste, for health,

* Top reasons/ rationales are

relatively benign

* Much less likely to drink to

“get drunk,” to “get a
buzz,” “to energize me for

Drinking « Social reasons and drinking meals etc.) social occasions,” or as “part

celebrating events are = Events and occasions - Top reasons are = Much less likely to of my routine

also major rationales are also major reasons social, to help drink to “get drunk”

for drinking unwind, taste, and or “get a buzz”

event/activity
) Much more likely to: = Much more likely to = Most likely to drink = Most likely to drink Most likely to drink more

Circum- « Drink more due to drink more to more in social more when when celebrating/ partying,
stances negative emotions celebrate and when settings or when celebrating/ partying in social settings, and/or in
Under Which « To drink more than happy feeling good - Less likely than good mood
Segment usual for a wide variety ~ © Less likely to drink * Somewhat more average to drink Less likely than average to
Might Drink of reasons more due to negative likely than average to either to get drunk or drink to get drunk or due to
More emotions drink more when due to negative negative emotions

relaxed

emotions

Reasons and
Rationales for
DUI

 More likely to believe

Top reasons relate to

they can drive safely
after drinking

believing they can
drive safely

Social rationales also
play an above-average
role

* Top rationales are
related to believing

they can safely drink
and drive - but they
are less likely to
believe so than
average

= Top rationales are
related to believing

they can safely drink
and drive

Top rationales are related
to believing they can safely

drink and drive

Modestly more likely to feel
pressured by other’s
expectations

The Segmentation Company a division of Yankelovich
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Segment 5

18%

Segment 3

19%

Segment 4

20%

Segment 1

22%

Segment 2

21%

« Parties and nights out are

= Top occasions are

Top occasions are nights

« Top occasions are nights

* Top occasions are nights out and

Most occasions most commonly parties, nights out, out and parties out and parties celebrations
Common listed social occasions, and - On average, segment - Drinking with a meal is = Much more likely to drink with
Drinking e Segment lists almost all types holidays lists many less typical much more common meals and at social/family
Occasions of occasions more frequently e Two-thirds list “getting drinking occasions than than average gatherings
than average. drunk” Total
Drinking . Drink_s more often at many . Mos'F comr_non_locaFions . On_ average, typicall)_/ « Drinking locations * Somewhat more likely to drink
. locations are in social situations drinks in fewer location roughly track the at a restaurant
Locations « Drinks less at restaurants and at home types than Total average  Otherwise, tracks to Total
Most * More likely to drink alone * More likely to drink < Slightly more likely than = Somewhat more likely to * More likely to drink with
Common « More likely to drink in large with friends average to drink alone drink with spouse/ spouse/partner
Drinking groups e Less likely to drink with partner _
spouse/partner « Somewhat less likely to
Peers drink with large group
« More likely to drink beer and e Less likely to drink * Preferred beverages, = Somewhat more likely to « Drinks wine and wine cooler
Most liquor wine/wine coolers closely track to Total drink wine or wine more than average
Common » Less likely to drink wine& wine » Consumption of other coolers » Drinks other types of beverages
Beverages coolers drinks fairly average = A bit less likely to drink less
mixed drinks
More likely: Worries less about how More likely to: Many more “‘responsible More willing to be a designated
« To believe that drunk drivers much they drink - Believe in their own attitudes™ about driver
should be dealt with less Somewhat less likely to: judgment about when drinking and driving Less likely to:
harshly - Believe that drunk they are fit to drive More willing to act as a = Believe that DUI should not be so
< To believe that drunk drivers driving is a problem - Believe society should be designated driver stringently enforced
can “get away with it” « Believe that DUI should more tolerant of drunk Less likely to believe that - Believe that DUI’s can “get away
Attitudes « To not always know when be vigorously enforced driving individuals who are with it” if caught
About they’ve had too much - Be willing to be a = Believe that DUI’s will caught for DUI will “get - Think that they sometimes don’t
L Less: designated driver not get badly penalized off lightly know if they’ve had too much
Drinking if caught A bit more likely to:

and Driving

* Worried and judgmental about
drinking

= Willing to be a designated
driver

* Willing to accept help/
intervention

They have mixed views
about penalties

Have an “as long as no
one gets hurt” attitude

Less likely to:

Be willing to be a
designated driver
Believe DUIs will get
pulled over

e See drunk driving as a
threat

= Believe that DUI laws
should be enforced

A little more likely to see drunk
driving as a problem

Somewhat less trusting that
others can judge when they’ve
had “too much”

The Segmentation Company a division of Yankelovich
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Segment 5 Segment 3 Segment 4 Segment 1 Segment 2
18% 19% 20% 22% 21%

, Somewhat more likely e More likely to « Average in their perceptions of e Less likely to believe they e Less likely to believe
segment’s to: believe they can the ability to safely drink and can “drink more and safely they can “drink more
Perceptions < Believe they can “drink more and drive drive sooner” and safely drive
About “drink more and safely drive sooner”

Drinking safely drive sooner” sooner” = Somewhat less likely
and Driving « Believe they would be to believe they would
(Averages) stopped by the police be stopped by the
when they DUI police when they DUI
= Losing their license e Losing their Top perceived fears: = Killing someone else in an Top perceived fears:
(92%) license (87%) = Going to jail (71%) accident (100%) « Losing their license
* Getting arrested = Going to jail * Losing their license (61%) e Losing their license (90%) (86%)
(90%) (86%) = Getting arrested (56%) e Hurting someone else inan = Going to jail (83%)
* Going to jail (89%) = Getting arrested Less likely than average to accident (90%) = Getting arrested
= Getting (85%) perceive others fear: e Getting arrested (89%) (76%)
fined/spending money = Getting fined/ = Having their insurance go up * Going to jail (86%) Much less likely than
on court costs or a spending money 35%) » Getting fined/ spending average to perceive
lawyer (81%) on court costs or = Getting fined/spending money on money on court costs or a others fear:
Top = Having their insurance a lawyer (76%) court costs/lawyer (44%) lawyer (73%) = Killing someone else
Perceived go up (73%) e Having their = Losing their license (61%) e Getting killed in an in an accident (0%)
Reasons = Killing someone else in insurance go up = Hurting someone else in an accident (73%) = Hurting someone else
an accident (73%) (72%) accident (32%) e Getting hurt in an accident in an accident (10%)
Others Fear = Hurting someone else = Killing someone * Lawsuits from injured parties (72%) = Getting killed in an
bul in an accident (67%) else in an (28%) * Having their insurance go accident (6%)

* Losing their job (64%)

= Lawsuits from injured
parties (58%)

* Getting killed in an
accident (57%)

= Impact on their family
56%)

= Getting hurt in an
accident (54%)

accident (61%)

= Hurting someone
else in an
accident (55%)

e Losing their job
(54%)

= Impact on their
family (50%)

= Losing their job (36%)

* What other people might think
(26%)

* Impact on their family (30%)

e Getting hurt in an accident (24%)

= Getting killed in an accident
27%)

= Killing someone else in an
accident (42%)

up (69%)

Impact on their family
(66%)

Lawsuits from injured
parties (65%)

Losing their job (63%)
What other people might
think (54%)

e Getting hurt in an
accident (8%)
= Impact on their

family (25%)
e Lawsuits from injured

parties (29%)

Greatest
Fear

= Killing someone else in
an accident (44%)

= Killing someone
else in an
accident (40%)

= Killing someone else in an
accident (45%)

Killing someone else in an
accident (54%)

= Killing someone else
in an accident (38%)

The Segmentation Company a division of Yankelovich
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Segment 5

18%

Segment 3

19%

Segment 4

20%

Segment 1

22%

Segment 2

21%

e Limited the number of drinks
you had (75%)
« Planned ahead to get a ride

home with non-
drinker/designated driver
(69%)

Planned ahead to stay
overnight (68%)

Limited the number of
drinks you had (80%)
Planned ahead to get
a ride home with non
drinker/ designated
driver (73%)

Planned ahead to stay
overnight (67%)

Top activities:
e Limited the number of

drinks you had (53%)
* Planned ahead to get
a ride home with non-
drinker/ designated
driver (42%)
Activities less likely

Limited the number of
drinks you had (82%)
Planned ahead to get a
ride home with non-
drinker/designated
driver (69%)

Planned ahead to stay
overnight (58%)

Limited the number of
drinks you had (82%)
Planned ahead to get a
ride home with non-
drinker/designated
driver (67%)

Planned ahead to stay
overnight (62%)

Chose to drink non-

Top * Planned ahead for a place to Planned ahead to stay than average: * Planned ahead to stay .
Activities stay overnight within walking overnight within » Planned ahead to stay overnight within alcoholic beverages
Done in Last distance (54%) walking distance (52%) overnight (32%) walking distance (55%) (56%)
» Left early to keep yourself Refused offers from * Planned ahead to get » Refused offers from * Planned ahead for a
12 MOI'.lthS from drinking too much (49%) others to buy you a ride home with non- others to buy you place to stay that was
to Avoid DUl . Gave your car keys to a drinks (41% vs. 41%) drinker/ designated drinks (48%) within walking distance
designated driver, bartender, Left early to keep driver (42%) e Chose to drink non- (47%)
etc. (46%) yourself from drinking e Planned ahead to stay alcoholic beverages « Refused offers from
» Refused offers from others to too much (41%) overnight within (47%) others to buy you drinks
buy you drinks (41%) walking distance (30%) < Left early to keep (46%)
= Brought someone with you » Refused offers from yourself from drinking * Left early to keep
that you knew would keep others to buy you too much (45%) yourself from drinking
you from drinking too much drinks (27%) too much (44%)
(37%)
= Designated driver (89%) Call a cab (92%) » Call a cab (68%) * Phone a friend (90%) » Call a cab (92%)
Top « Phone a friend (89%) Ride home with non- = Designated driver = Call a cab (89%) » Designated driver (92%)
Alternatives ° Ride home with non-drinker drin_ker (89%) _ (65%) _ » Designated driver . P_hone a frien_d (91%)
for Others (86%) Designated driver * Phone a friend (63%) (88%) » Ride home with non-
. = Call a cab (85%) (87%) » Ride home with non- * Ride home with non- drinker (89%)
to Avoid DUl . Hang out until sober (76%) Phone a friend (87%) drinker (63%) drinker (88% - Spend the night (79%)
Spend the night (77%) « Spend the night (56%) = Spend the night (73%)
Respon- * Phone a friend Call a cab e Phone a friend e Phone a friend e Call acab
dent’s Most e Call acab Phone a friend e Call a cab e Call acab e Phone a friend
Likely = Spend the night Get a ride with non- * Get a ride with non- * Get a ride with non- » Get a ride with non-
- = Hang out until sober drinker drinker drinker drinker
ﬁsgi%nDtSI * Get a ride with non-drinker » Designated driver » Designated driver * Hang out until sober » Designated driver

Spend the night

= Designated driver

Spend the night

The Segmentation Company a division of Yankelovich
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Segment 5

18%

Segment
3

19%

Segment 4

20%

Segment 1

22%

Segment 2

21%

Being a good person (8.8)
Being in control (8.6)
Keeping in touch with
family/ friends (8.4)
Well-educated (8.4)

Safe and secure (8.2)
Open to new ideas (8.1)

= Excelling at your job (8.1)
* Having a family (8)
= Working hard (7.9)

Being a good person (8.5)
Well-educated (8.4)

Being in control (8.2)
Excelling at your job (8)
Open to new ideas (7.9)
Keeping in touch with
family/friends (7.7)

« Safe and secure (7.7)

= Staying healthy (7.6)

= Having lots of friends (6.3)

Being a good person
(8.2)

= Being in control (8)
= Staying healthy (7.9)

Well-educated (7.9)
Excelling at your job
(7.9)

= Safe and secure (7.9)
* Having a family (7.8)
= Keeping in touch with

= Being a good person
8.1

= Being in control (8.7)

* Well-educated (8.7)

= Excelling at your job
(8.6)

= Keeping in touch with
family/friends (8.6)

= Safe and secure (8.5)

= Staying healthy (8.5)

Being a good person (8.9)

Well-educated (8.6)

= Being in control (8.4)
= Keeping in touch with

family/friends (8.3)

Excelling at your job (8.2)
Open to new ideas (8.2)

= Staying healthy (8.2)
= Safe and secure (8.1)

= Traveling for pleasure (8)

Most « Staying healthy (7.9) More important than family/friends (7.8) * Working hard (8.4) e Working hard (7.9)
Impor- = Traveling for pleasure average: = Open to new ideas = Open to new ideas (8.4) = Having a family (7.8)
tant (7.9 * Taking risks (6) (7.5) * Having a family (8.2) = Staying out of rut (7.1)
Things in = Staying out of a rut (7.5) = Living on the edge (5) = Working hard (7.5) = Traveling for pleasure = Active social life (7)
Life = Active social life (7.5) Less important than = Staying out of rut 8) « Feeling above average (7)
« Feeling above average average: (7.4) « Feeling above average e Going to the theater/
(7.2) * Having a family (7.3) « Traveling for pleasure 7.7) museums/other cultural
* Having lots of money « Following the rules (5.3) (7.3) = Staying out of rut (7.4) events (6.7)
(6.8) = Staying out of rut (6.8) = Active social life (7.2)  More important than Less important than
* Having lots of friends « Feeling above average: average:
(6.2) average (7) e Following the rules (6.7) = Living on the edge (3.6)
= Going to the theater/ Somewhat more = Active in local * Taking risks in life (5.1)
museums/other cultural important than community (6.3) * Being a trend setter (3.7)
events (6) average:
* Taking risks (6) « Following the rules
= More likely to be reckless « Career and social life are = Worries less about * More likely to care * Less likely to view money
= Somewhat more likely to most important values consequences about family, career, as important
have a carefree attitude = More likely to take an “as - Feels less and others’ opinions « More likely to expect
long as no one get’s hurt” accountable to others = Somewhat less likely to people to be accountable
General attitude i i have a carefree attitude to others
Attitudes = Also a bit less likely

* Somewhat more likely to
be “a little reckless”

* Cares somewhat less about
health and family

think it is OK to be a
little reckless

about life

e Somewhat more
responsible and
accountable

Somewhat less likely to

feel it is OK to be reckless

The Segmentation Company a division of Yankelovich
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Technical Scoring
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Short Form Scoring Algorithm

e Goal: To create a mathematical model of at-risk driver
segments for use in scoring new respondents.

e Data: 834 respondents completed a 20-minute web-
based survey implemented during the first two weeks
of May 2007.

- I\/Iethod Modeling used the following steps
Selection of input variables
- Transformation of input variables
- Final modeling
- Creating the Excel scoring application
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Short Form Scoring Algorithm

Selection of input variables

e |nitially, the following variables were considered for use in the
short form.
- Demographic questions:
- D3 1, D3 3, D6, D11
- Attitude questions:
e Qlb 4, Q1b 8, Q13 07, Q13 09, Q16 3, Q16 4, Q16 7, Q16 10
- Behavioral questions:

- Q3a, Q3b, Q4 3, Q4 5, Q4 11, Q4 17, Q6 6, Q6 12, Q8 3, Q8 7,
Q8 10, Q8 13, Q8 15, Q24a, Q34 03, Q34 04, Q34 13, Q34 15,
Q35 01, Q35 02, Q35 04, Q35 19, Q35 20

The Segmentation Company a division of Yankelovich © Yankelovich, Inc. 2007
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Short Form Scoring Algorithm

Selection of input variables (continued)

=Stepwise Multinomial Logistic Regression was used to reduce the initial list down to
the 7 best predictive variables.

- Q8_13. Under what circumstances might you drink more than usual? Do you
tend to drink more when you are... (Select all that apply): Trying to get drunk

- Q4_5. For what reasons do you drink alcohol? (Select all that apply): To
complete a meal

- Q16_4. Which of the following possible consequences of drinking and driving do
you think people who drink and drive are afraid of if they get caught? (Select
all that apply): Killing someone else in an accident

- Q8 _10. Under what circumstances might you drink more than usual? Do you
tend to drink more when you are... (Select all that apply): Stressed

- g4_3k. For what reasons do you drink alcohol? (Select all that apply): To get
run

- Q8_15. Under what circumstances might you drink more than usual? Do you
tend to drink more when you are... (Select all that apply): At parties,
celebrations, or other social settings

- Q4 _11. For what reasons do you drink alcohol? (Select all that apply): To
energize me before a social occasion

e\Variables were recoded to a value of “2” if the statement was selected and “1” if
it was not.
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Short Form Scoring Algorithm
Final Modeling

The 7-question battery was entered into a Multinomial Logistic
Regression, which yielded the final mathematical scoring
algorithm.

Creating the Programmer’s Algorithm

To allow NHTSA to categorize additional respondents, we
created a programmer’s algorithm based on a four equation
scoring formula.

The algorithm uses responses to the 7 scoring questions to
produce a segment classification for each respondent.

When integrated with automated data entry (i.e. web-based
surveys, CATI data collection) the programmer’s algorithm can
be used to segment data in real time.

The Segmentation Company a division of Yankelovich © Yankelovich, Inc. 2007

92



Short Form Scoring Algorithm

Scoring Formula

= To predict a respondent’s segment replace the variable names in
each of the four equations with the respondent’s recoded

responses.

» Equation 1 =-30.979 + (Q8 13 *-5.15) + (Q4 5* 9. 439) (Q16 4 * 22.237)+
(Q8_10*-7.589) + (Q4_3 *-5.232) + (Q8_15*0.519) + (Q4_11 * -2.581)

» Equation 2 = 26.754 + (Q8_13 * -2. 055) (Q4 5*6.197) + (Ql 4*-21.029)+
(Q8_10*-4.511) + (Q4_3*-3.137) + (Q8_15* 2.524) + (Q4_11 * -2.388)

» Equation 3 =18.945 + (Q8 13 * 2. 104) +(Q4 5*1. 341) (Q16_4 * -0.465)+
(Q8 10 *-26.995) + (Q4 3 *0.476) + (Q8 15* 2.766) + (Q4 11 * 1.44)

» Equation 4 =18.985 + (Q8_13 * -2. 738) (Q4 5*-1.055) + (Q16_4 * -1.554)+

(Q8 10 * -4.741) + (Q4_3 *-1.266) + (Q8_15 *~-1.348) + (Q4 11 *0.106)
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Short Form Scoring Algorithm

Scoring Formula (continued)

e The number of the equation with the highest positive value is
the number of the respondent's predicted segment. Ex. If

Equation 4 has the highest positive value, the respondent's
predicted segment is 4.

e If none of the equations produce a positive value the
respondent's predicted segment is 5.
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Risk Indices

The Risk Index is a combined measure of the overall risk that each Drunk Driving
Segment presents, representing three risk factors:

e Factor 1: The risk that the segment is driving under the influence

- This risk is measured by the percentage of each segment that reports having driven within an hour after
finishing 3 or more drinks - within the last 12 months

e Factor 2: The risk that the segment will drive so badly while under the influence as to get
arrested for DUI

- This risk is measured by the percentage of each segment that reports having ever been arrested for DUI*
e Factor 3: The average drinks per occasion that each segment reports
 For the first two factors, the index for each segment is calculated as follows:

- INDEX is calculated as:
» (percentage for the segment / average percentage for all of the segments) * 100

- The third factor is calculated in a similar way, substituting the average drinks per
occasion for percentages.

- For each of these factors:
= A score of 100 therefore means that the segment has an average degree of risk
» A score of 200 means its risk is twice the average, and
= A score of 50 means its risk is half the average.

- The overall Risk Index is calculated by averaging the 3 other indexes.

*NOTE: There is a modest bias in the Factor 2 index, because older segments will have a higher probability of having been arrested because they will, on average, have
more years over which to have been arrested.
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For more information please contact:
Steven Krull
Director of Client Services
919.932.8624
skrull@yankelovich.com

Bruce Conner
Sr. Account Director
919-932-8623
bconner@yankelovich.com
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